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E A-ll-N G OUTD-OGRS 

0,.. Skle. "...ettI Ill .. 

W hat a challenge it is (or buay 
homemaker. to plan summer 

menus when both hungry week-end 
gucsts and vacationing children are un. 
der loot. 01 course, she wants dishes 
and menus that are delicious-and for 
her discerning guests a bit out 01 the 
ordinary-yet don', require hours of 
hot kitchen preparation time. 

When the temperature is loarlng, 
, cooling lolad. arc nne e.o.tlng for warm 

weather menus, and the Imaginatlve 
homemaker nnds there Is no cnd to 
the mony ways they can be prepared 10 
enhance mea)., A basic and favorite 
salad Ingredient Is elbow macaroni ... 
the bland Rovor making It a navar-mate 
tor a hosl of other foods. Conned meats 
(ruils, vegetables. fish, ,h~se ore ali 
delicious mixed with macaronI. 

Tropical Tuna Moe.ronl Salad, as 
shown on the Cront co\'er or thll Issue 
or the Mocnron i Journnl, Is (I dish de
veloped by the Notlonol Mocoronl In
stitute to entice the most finicky appe
tites. As pretty to look at as they are 
delicious to cat are pineapple Ihelll 
fUled with a combination or elbow mac
aroni And tuna 1m lad. Here Is the recipe, 

Tropical Tuna Macaroni Salad 
(Makes 4 servings) 

tablespoon solt 
3 quarts boiling water 
2 cups elbow macaroni (8 ounces) 
2 small rresh pineapples 
I can (O Y.:! to 7 ounces) tuna, drained 
I large green pepper, coarsely chopped 
\tl cup mayonna ise 
Salt and pepper to taste 
Maraschino cherries 

Add I lablespoon snit to ropldly boil
Ing waler. Graduolly odd macaroni 10 
that water contlnuel to boll. Cook un-
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covered, sUmnl occa,lonaUy, until ten
der. Drain In colander. Rinse with cold 
water and drain. ChiJI. 

Cut plneapplea in hali Jenlthwlsc; 
scoop out pineapple, leavlnl .heU. 'A 
to Y.:t -inch Ihick. Dice pineapple. Com
bine tuna, pineapple, macaroni, ,reen 
pepper, mayonnalse and IOlt and pep
per to taste. Mix well and flll pineapple 
.hells with tuna-macaroni mixture. 
ChU1. Gaml.h with maraschino cher
rle •. 

Hot food. are a part of lummer menu 
plannlnl. too, and skine\. dlahel are 
a load selection for cooklnl out of 
doon. Once you have acquired a bit 
of .kill In outdoor cookery, you will 
want to prepare all meall on the lrill 
as lonl a. the weather pennill. Open 
Skies Spalhettl Skillet t. a one-dish 
meal the Whole family will cheer. The 
.palhettl I. ('OOked in canned tomato 
juice and tomatoe., seasoned with pack
aled aalad dreuln, mix. Canned frank
furten and onloM are added, alonl 
with pickle. for crunch and .plce. Easy 
to prepare and eal)' to eall 

Open aldn I' ..... ltl 11dlJ. •• 
(Makes 8 lervlnl') 

1 can (1 pound) .m.lI whole onion. 
1 can (1 pint, 2 ounce.) tomato juice 
1 can (1 pound) .tewed tomatoe. 
1 envelope (7110 ounce) tl:arlic salad 

dreuinl mix 
8 ounces Ipa,hctU 
v.. cup .weet frelh cucumber pickle. 
I can (12 ounce.) frankturtenl 

Drain liquid from onions Into largc 
. kUlet. Stir !n tomato Juice, tomBt()(.~ 
and aalad dreulnl mix; bring to boil. 
Gradually add spalhettl; cover and 
cook over Jaw heat, stlrrlnl occasion_ 
aUy, 20 minute. or until tenJer. Mix III 
onion" pickles and frankfurten; heal. 

Outdoor SpalheUI Supper will score 
a hit with the fomUy, too. You can pre . 
pare the .palheUI In the kitchen if you 
like, and cook the sauce on the patio. 
Corned beef and green beans are twu 
of the Inlredlenl.; the dish is almost 
a complete meal in Itself. 

Outdoor SpatheUI Supper 
(Make. 4 aervinls) 

1 tablespoon salt 
3 quart. bolllni water 
8 ounce •• palhettl 
1 table.poon butter or marlarine 
2 cup. water 
1 can (3 ounce.) mUlhroom crowns 
1 packale (l)\ ounces) cream or leek 

.oup mix 
1 cup milk 
4 ouncel grated proceu Cheddar chee.e 
I ten (1 pound) cut lreen bean. 

drained ' 
I ten (12 ounce.) CIlmed beer, cubed 
Paprika 

Add one tablespoon lilt to rapidly 
bolllni water. Gradually add spaghetti 
'0 that water continue. to boil. Cook 
uncovered, .Umn, aceaslonally, until 
lender. Drain in colander; tou with 
butter. 

Stir 2 cup. w<ller and mushroom 
liquid Into .oup mix in larle .klllet. 
Bring to a boll; . timng frequently; add 
milk and heat. Stir In cheese until melt
ed. Add mu.hrooms, green bean. and 
beef; mix Ullhtly ; cover and heat. Sprin
kle with poprlka . Serve with .paghetti. 

EATING OUT 
Gl"nrf'UI E. W. RUII'/inN.I, P,rj;drllt 11/ 

(;tnrrol Mills, IIIl1dr II,r /lIl1ml'im: ",.",. 
ItItnU fit II rtrt"t //Itt'tiIlN III tlu' //1.11;",
II,"'IJI Fflf.JJtrl'/n' M"tII,/" rll"rrl .... . 11IH:II/· 

tlllll. 

With another month or hot weuther 
ahead, the Nati('lnal Macaroni Institute 
sUllests you try another or their recipes 
for cooklnl out of doors .. . . Appetiz
ing beef rolls stufted with a savory 
noodle stumng, wrapped In aluminum 
roll and baked In hot cools. Grilled to
mato halves and mushrooms, a tossed 
salad and coftee complete this slmply
prepared picnic meal. 

Noodl. and 8"' Rolli 
(Makes 6 .ervinls) 

1 tablespoon J4lt 
3 quart. boiling water 
8 ounces wide egg noodles (about 4 

cup.) 
\4 cup butter or margarine 
\-i cup chopped onions 
I tablespoon paprika 
1 tablelpoon chopped chives 
I \-i pOI'nd. Iround beef chudc. 
Salt and pepper to taste 
·H cup nne dry bread crumbs 
Y.:! cup milk 
1 ell, beaten 
1 tablelpoon hone-radish 

Add 1 tablespoon salt to rapidly boil
Ing water. Gradually odd noodles so 
thol water continues to boll. Cook un
covered, .tlrrlng occasionally, until ten
der. Drain In colander. 

Melt butler or margarine and odd 
onlonl; cook over medium heat until 
tender and lightly browned. Add pa
prika, chive. and cooked noodle.; mix 
well. 

Combine remaining ingredients nnd 
mix until all Ingredients are well blend
ed; divide Inlo six equal paris. Pot each 
part Into a rectangle one-fourth Inch 
thlckj place lome of noodle mixture on 
each rectanlle and roll meat around 
noodles. Wrap each roll in aluminum 
rou. Bako In hot coals, or moderate 
oven (350·) 45 minutes. 

A t the turn of this century. II Is to 
doubted If Americans, on Ihe 

average, ate more than one meal in 
"'teen or twenty away from home. To
day, America eats an estlmoted one 
meal in four away from home, with one 
meal in three pre!lcted by 1975. Com
bine thl. with our population explo
.ion, with a predicted national popula
tion of 221 ,000,000 within the next ten 
or eleven yean, and you can see what 
we must prepare for. The retail \'ulue 
of meal •• erved by the food service 
Industry Is expected to Increase by 
more thon 55 per cent In the next dec
ade, while grocery .tore sales are 
expected to rise by only 30 per cent. 
At present, the food service industry 
employ. more people than the entire 
steel. automobile and aircraft Industries 
combined. 

For our present purposes It is not 50 

Important to know why the food serv
Ice buslne.s Is enjoying luch tremen
dous expansion os to be keenly awore 
that it is expanding. I believe II is 
extremely important for the rood proc
essing industry to recognize that the 
rood service neld ofters one of the 
greatest Rrowth potenlials In the food 
bUllness today. 

In the dlltant post, perhaps we as 
well 01 others have looked upon the 
food service market as bei ng olmost 
identical to the retail food market. We 
Celt that food service operalors needed 
the .ame products. only In difterent 
quantities, with perhaps more empha
lis on price and lell on packaging nnd 
promotion. 

We loon dlsco\'ered, of course. that 
'he food service operator has problems 
and needs quite dllterent from those 
of the homemaker, whose wants ood 

Reaardleu of season, macaroni prod
ucts are a staple item with wise home
makers. Whether U's hot or cold . . • 
tr Ihe thermometer registers zero or 
ninety . • • they depend upon elbow 
mocaroni, .paghetti and egg noodles to 
usc in dl.he. which are navortul, eco
nomical and nutrltJoul. 

needl we have I'tudled Intensively for 
years. We quickly become fully im
pressed with the fact that uniformity. 
portion control and labor cosls. plus 
the difficulties In gelling and keeping 
the rllht kind of lubor, arc among 'he 
biggest headaches In the food service 
Indu.try. 

General I_ W. bwli",. 

as sleam lable stablllt)', the ~helf life 
of opened packages and many olhers. 
Furthermore, there undouhtt.'dly ore 
ud\'antuges thllt cun be built into con· 
\'enience food products for hotel, rell
tDurant ond institutionnl u!;e that no one 
has yet thought of. We huve uccepled 
the chollenge of t!c\'eloping new ser\,
Ices for our Institutional customers. 
perfecting new productllllnd so makln~ 
maximum contribution to u .:rowlng 
food liervlce market. Thi!!. of courlie, 
lakes u lot of dolne. 

Food Servlc. Research 
It puts the spotlight on rest'arch 

und In this connection, I meun spe
dilUted reseurch, dcvoled exclusively 
to the problems lind OllilOrtunitieN of 
the food service licit!. not mert'ly leU
over research from consumer Items. 
Purt or the resellrch hus to he I!l the 
direction of Gaining un evcr clNlrcr 
Dnd more delaillod underst;tnding-on 
our part-or the food scn-ice opt'rutor's 
present requirements. But thai iii only 
a slart. Another equnll)' importnnt step 
for us is, through imuglnntion lind 1'1.' 

sourcefulness, to anticipnte nnd meel 
rurther requlremenls which so fill' Im\'e 
never been rcc.'oAnlzed. Thb. we know. 
is the only puth 10 l ead'~hihip . 

It all boil~ down to Ihis : Thc rood 
service industry is II Arl'lI t und bur
geoning industry. As In IUIY other husi
ness of our AtnCl'icun Free Entel'prl~e 
Kystem. its growth nnd l'xplInshm wi ll 
confer greutest bem'Ol s un Ihusc whu 
are able lind willing 10 product! the 
IJest product!'! tlnd pruvidc ti ll! hl'lit 
5ervice to hotel, re~tuuruul ;Jnd inlili
tullonul monll&:ell1ent, fur thl! beneOt IIf 
Iheir cU5tomer~, the American peullit!. 

Su long liS our Iloj,ulutiun grows . 

H-R-I Indultry GroWl 
lnsUtutional food market sales .hould 

reach $29 billion annually by 1970 ac
cordinl to a recent lIudy mlde by Ston
ford Reae:an:h lnllitute. 

We also learned-sometimes the hurd 
way_that the equipment used by the 
commen:lal operator i. quite different, 
in severa) Important respects. from the 
utensils used by the homemaker at 
home. We have found, for example, 
that a Betty Crocker Coke mix which 
becomes the over-night tavorlte of Mrs. 
America and her family can fall nat 
on ill face In the re.taurant kitchen. 
Also to be considered are such matters 

!'i(J Ion&: as our American Wu), uf Life, 
with Its risinA "tllndanls of IivlnJ: rol' 
uti the people contiul'!ii 10 1)I'oli l>cr ... 
Ihe lood se rvice Indlilill1' will con-
tinue to be ..... hDt It is todu)' ... one or 
the grenlest nrell!'! or chn\lengc and 
opportunity for American rood proc
essors. 
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A t the mld·year meeitn., Paul s: 
Willi., president of Grocery Manu

facturers of America, Inc. observed that 
the food Industry which II ,rowin, .t 
the rate of $3 bllllon a year hu be
come the naUon', lartest private bUlI
nC.I. The volume of food conaumed in 
the United Statca thl, year Is expected 
to total ,86 bUlIon. Thil Is bi,ler than 
the volume of steel, automobile. or any 
other Indu.hy, 

More than one out of four workln. 
Americana cam lome or all of their in
come from working for or providing 
IervJcel to the food industry from farm 
to table. The Industry's Importance to 
the economy, and to the well-beln, of 
our cJUzem, placea a ,reat relpODJlbJJ-

I lty on industry, Jabor, bnd 'DYemment 
to operate In an atmosphere of under

I .tandln. and cooperation. Thla team
t work I. netellal')" to promote the hlah .. 

I 
elt effl.clency In producUon and the u
panl lon of our economy. 

. Food III • Bug. 
The food Industry hal served the con

sumer well, The Ihare of Income which 
the American people lpend tor food 
hu been IteadUy decllnln,. In UH7 .. 9, 
it wal 26 cents of each after tax dollar; 
In 1964, It wal 19 centl; and today It II 
18l1i cenll. Thll II the Imallelt Ihare 
of Income Ipent for food any time in 

I hlltOry, anywhere in the world. 
"Food II a bar,aln despite the re

I cent Itoriel about price Increaael. The 
j cost of the ,overnment's 'grocery bal· 
f ket' at the food Itore hal Increased only 

16 cents lrom April '64 to April '65. 
Durin, the same time. the aven,o 
weekly wa,el of factory worken In
creased $2.59 per week, leavin, the 
worker $2.43 of hi. wage Increase to 
spend for other thlngl after buy In, 
food," declared Mr. WilU .. "Actually 
the wa,e earner never had It 10 lood." 

ComtnltlM to PnMnt FlDdlngs 
The development of a voluntary com

pliance pro,ram for lrocery packa,lnl 
and labellnl has been authorized by 
the GMA Board of Directors, Theodore 
R. Gamble, prelldent of Pet Milk Com
pany announced at the meeting. 

A special GMA Packallnl and Label
Ing Committee has been asked to de
velop clearly stated policy guidelines 
for packale and label dellgn, appear. 
once and conlumer Infonnatlon. This 
committee will present a full and com. 
prehenJlve report for consideration by 
grocery manufacturers at the GMA An. 
nual Meetln, In November In New 
York City. 

l~otlnl that ,rocery manufactureu 
and GMA a. an usoclatlon face a vllal 

.... "w .... 
challen,e In the field of fair packa&1n1 
and labellnl u a ruult of paclta,lnI 
lelWaUon now before Conaresa. Mr. 
Gamble emphulzed lb.t lrocery manu
facturen are not beln, fol'f:ed into a 
voluntary compliance proera.m. 

"Thll I. a POSitive development," Mr. 
Oamble .tated. "As an auoclaUon dedi. 
cated to the hl,hest Itandard of mem. 
ber perfonnance, we .hould clearly de
ftne what those .landardl are and we 
.hould be alert to thelt violation," he 
added. 

"We all know that actual eues of de
ceptive packaclnl or deceptive labeUnl 
by our memben are few and far be
tween. We aD know that the lecl.laUon 
now before Concreu, If enacted Into 
Jaw, could seriouaJy deter our prolreu. 
It could dampen competlUon, increase 
food prices, and retard product develop
ment," Mr. Oamble aald. 

_Ill La .. Adoqual. 
He furthe r emphnalz.ed that prellent 

Jaw. and reculatlolU on packaclng and 
labellnl are already fully adequate to 
protect the nation'. conaumen. 

not UIW11e resporuiblUty for enforro
ment ot our pack.,ln, and labellnt 
laws. Rather, GMA wUl set forth clear_ 
ly denned policy luldellne. which In 
tum can be used by It. member-com. 
panles In a self pollcln, action. Thcse 
,uldellne. wiU be developed within the 
framework of exlstlnilawl and re,ula. 
tlons," Mr. Gamble pointed out. 

"We must demonstrate that not only 
do we seek fair packa,ln, a. Individual 
manufacturen, not only do we talk 
fair packaglnl as an auoclaUon, but ..... e 
mu.t demonstrate that we are al.o will. 
ing to develop and Implement a wcll 
deftned pro,ram of voluntary compli. 
ance for our membeflhlp," Mr. Gamble 
.tated. 

"GMA member - companies Ihould 
live not only within the leiter of the 
law but wlthln the spirit of the law 
.. well. If we do, there will be no 
question anywhere of our desire to 
protect the eonaumer as well a. our. 
selvea," he added. 

eo.al'DllMlaJ ot8da1t IPMk 

Paul S. Willis, pre.ldent, GMA, pre. 
.Ided over a panel of ,ovemment or. 
ftclal. who streued the value of volun. 
tary compUance prolraml by industry 
and Invited more direct communlca. 
tion between top covemmenl officials 
and top Indu.try executive •. Such com. 
munlcatlons help re.olve problem. and 
create better undentandin,., it. was 
pointed out. 

Voluntary prolram •• uch as the i .... DA 
Liaison Committee of top food Indu.tl y 
officials and various activities of the 
Federal Trade Commiulon were cited 
al examples of cooperation between 
,overnment and industry. 

The food Indultry I. a model or 
enterpriH for the whole economy the 
panel aald. OMA participation at the 
request of the U.S. Department of Air!. 
culture In international trade fain and 
exhibits at trade centen was praiied 
for contrlbutlnl to improved export. 
and marketinl of U.S. food products 
overseas. OMA and the food Indu.try 
wereu rRed to continue to make mar
keUnl, merchandlsinl and distribution 
know how available In forelln markell. 

Food For Paace 

He ,ullested that the .peclal GMA 
Commlltee on Packallnl and LabeUng 
conlSucl a seriou. and delalled Itudy 
of Indu.try packaCln, and Iabellnl 
practice. and present a aerie. of speclftc 
recommendations which could serve 
,rocery manufacturers, In effect, as pol-
Icy euldeUne. of fair packallng and The food IndUltry'. participation 
labellnl. In Ihe Food for Peace Prolram was 

"It wlll be the re.pon.lbllity of each praised as an example of the public and 
and every GMA m~mber's manalement private ~ton of the economy worldnl 
to see that these ruldeUne. are ob- tOlether. The importance of 1he pro
served," Mr. Gamble satd. aram In developlnl both phyalca1 and 

"There I. an important dlatinet.1on I mental ,rowth or people in underde
want to make in this appl'Olch. OMA veloped countries was pointed ouL I' 

wUl not provide censonhlp. GMA WUl .... .... (Continued on pile 20) ... ... - ~.- _ . ... .... -..... -.-... -
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Modern Material. Handling 
Any deacriptlon of the new Godfrey 

Company Food DlItribuUon Center in 
WaukeaM, W1Iconain .. bound to con· 
taIn IUperlatlve, .uch .. mammoth, 

J
OUtllandln" hlahly efftelent, exceedl.nl· 
., well planned. 

) For the record, the wlndowleu ware-
hoUlt, ,eneral orftce., and Itrvlce ,Ire 

, .. e total 373,000 lQ,uare feet. or more 
) than el,ht acre .. Under one roof are a 

207,000 aquare foot arocery department, 
a 28,000 foot periahable cooler held at a 
comtant 42 degree., a 18,200 foot frozen 
food lreezer kept ot 10 detree. below 
zero, el.ht banana rooms, .ldlnl apace 
for 18 nllway can, and a Sst foot lonl 

t by 100 foot deep truck enclosure. 
: To utlllze the warehouse at hiahe.t 
) efftclency, man •• ement irutalled elOled 

I 
cln:ult television, remote control doon, 
an elaborate intercom sy.tem with 40 

t ea11·back boxe.. and a complete data 
proeeuIn. room with conventional t.b 

I card equipment and an WM 1401 com. 
puter which 11 tied into an IBM random 
acce .. disc: flle, com'monly known u a 
1405 computer. 

when anivin. and departJ.ril, since 
drtven no lonler need to open and dOle 
truek doon while their vehlclet were 
away from the dock. 

"Second, .. a reault. of the Ant bene
Rt. exh.ust fume. In our truck ewOl
ure (cawed by the 80 lnbound and oute 
bound truek. per day) would be kept to 
a mlnlmum, ctvinc us an actual llvinI 
of Shoun and 30 minute. of truck run· 
nln. time per day. 

'"Thlrd, the abWty to dOlt and Ital 
our own lrallen after load In., without. 
movin, them. 

"Fourth, .lmplUled board conatruct1on 
which would hold maintenance COlli to 
a mlnlmum.-

Havin, decided on the Kelley "mp
down" tyP'l board, the Godfrey Come 
pany had two addltionaJ prolJlema to 
face, In that they onl,y want.e.:I a e.foot 
O·lnch wide board lnItead of the 7·foot 
nonnally .upplied truek tem11n1l1l, and 
they needed additional Up lenath to 
reach the actual truck floor of their In. 
sulated and refrilerated. truekl. 

au ... ·_up 

duc:ed by a '1.000,000 yearly volume IU· 
pennarkel 

ThI. condu.lon ... reached by But· 
terick Manllement Service .. New York. 
after a depth .t.udy of Itveral qmm. 
01 unlUucllhlppl .. and .... lvI .. with. 
In the food IndUlby. 

A total of f48 nJl can and truclu 
were analyzed for man·houn worked, 
unit. bloclu IhJpped, number of piece. 
.hlpped and wel,hl IhIpped. 01 the 
.hlpmenll checked, ee per cent were 
ftoor loaded, 14 per cent wen loaded 
with wooden palle'" 3 per eent. by .up 
sheet. and 14 per cent were loaded. with 
a combination 01 the methocb Tram
fonned Into labor COlt w .. an avehle 
of ,20.88 t.o unload the floor loaded ear; 
'9.08 to unload the unitized dip .heet. 
.hlpment and t3.87 to unload the wood· 
en pallet loaded car. 

BludlrdlMd Pall ... Adrilod 

Mr. Strobe!. of the Butterlck Manale. 
ment Service ... ,ld that the ~ood Indua
try producen and dlatributOl!' Mould 
belln proarama now that would :ud to 
the .tandardJud. pallet and pallet pool 

They orillnaUy planned to let the I)'ltem. Such. pool 11 now In exiatence 
additional lenlth by IncreuIna the In Canada and We.tern Europe. 

EDcIOMd t.o.d.lng An. depth of the ",tep.down." However, U The wooden pallet, aC~1 to Mr. 
However, It Is the de.lgn and execu· Mr. Kane reports. "In collaboration Strobel. 11 the only .In,le materlall 

Uon of the materiall handlin. facll1Ue, with the Kelley Company, a IOIuUon handUn,lmtrument that can brln. nw 
and fundlons which have created ~e was found by comtructln, the dock In material Into a plant: be reused at the 
errate.t .Ur. For handlin, their 80 .uch a manner that a 10·Inch lip could end of the production line to receive the 
truck. per day, the Godfrey Coupany .Ude down In front of the dock proper ftnLahed ,oodJ; take the product. Into 
enclosed the enUre truck loadln, area and re.t In a prepared notch, whlle .torale: move the product throu,h or
to eliminate all probleDll which mI,ht keepln, the '.tep·down' at 10~ inche.... ~I!r :eleclln, Into a .hlppln. area; fo1. 
be encountered with oullide environ· He concluded by sayin.: lOWe t ttUcve lo\:r the product to a recelvln, dock .t 
ment. They al. o Imtalled pennanent that throuah use of the Kelley '.tep· de.tinatlon: follow the product Into 
adjustable dockboards at 40 of the 44 down' de.len we have secured aU the .toraa'; cany the product from alonl,e 
truck po.ltion •. The realOn. behind th1J beneftt. w~ were lookln, for, and of to an order Itledln. area: mova with 
''tint'' In the food Indu.try, a. explained course we appreciate the fact that these the product to a .ta,ln. area j be Joaded 
by Mr. Ed Kane, warehouse manaler, are pennanent beneft ... " and cany the product to III de.tlnaUon 
were four-fold. -the retall dore. 

''The .. we .... veral be.elIls we we.. Unltl •• d Shipping ''The full be.elIls In • p..p.rlT In. 
, looldn, for In the '.tep.down' buek .talled prolram can. and mould reach 

dock which utUlu the KeUey Company A .. vinl of '10,000 per year In man lnto the entire butineu tramework of 
.tand·up tortlon-bar counter-balance houn can be achieved by reee1v1n. tbe manuf.cturer, the carrier and the, 
board. men:handhe In 4 pallet·loaded rail can receiver," he aaid. 

'Tint, there wu a m1n1mum. of four per week in a chain dbtribuUon center. 
minute. of .. vtnp In Urne per truck ThlI 11 equJv~entJ! lJ'~ .... pmfUl . pm.... . - _... (ConUnued 'On Pile Ht ' 
8 ._. - . - - •. - - •• '~'.' TIts MACA.ONI IOVIUIAL 

... .. ' .. 

STOR~A~EYOR FOR NOODLES 
AND 

FRAGILE SPECIALTY ITEMS .ueh 0': 

MOltoeeloll 
La ••• Shell. 
RI,olonl 
Spiral. 

Batlery 013 Stor·A·VeyolS with 24 Hr. dryer capacity - 3 
Control ConveyolS with duel dlscherge leedlng 2 Packeg· 
Ina lines. 
"'11_ Ceilina ttlount ellows free storage area under the 
Stor-A·VeyolS. 

Vertl-llft Buckel Ell'lltor picks up from the Noodle Dryer 
ond delivolS III the pr .... lect.d Stol·Heyor. 

1965 

, . 

~ .. "' .. ~. 
Of the many macaroni firms that have sol .... ed 
Storage and Handling with Stor·A·Veyor 
are ' American Beauty Macaroni P: ... :"Its at 
001105 Denver, Konsos City and Los An· 
geles. Anthony Macaroni, los Angeles; Ma
jorette, Seottle; Skinner, Omoha; U.~. Moca· 
ronl Spokone; Mueller, Jersey City, San 
Glor'glo Macaroni, Lebanon; Jenny Lee, St . 
Poul; and O. B. Macaroni, Ft. Worth, Texas. 

L.t •• t I"".n.tlo,," 
PORTIR.seA'PlLLI, Ponlo"., Ou. 

11:130 W. OLVMP IC DOULI:V",RD 
LOS ",NOELES O. C ... LlfORNI .... 

DU 1",IOil 
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\:~;~:~~;!~It~beln' Ir teerated lncre.u-
overall mar1.:eUn, plant and 

CornPanl •• that ba .. their pacltaiinl d .. 
"",loRl on lound reRarc:h coJ1'elated 
with ' thelt overall marketln, .t.ratelY 
~ave been well rewarded. However, 
"hen marketJn, relultt do not come up 
~o expectaUollt, the nuon can fre
quently be traced to lntumclent pack· 

urn: evaluaUnl convenience featureJl PolnUnI to the
l

" conventional label 
expiorin, product erftciency ••• these backaround colon that have always 
were lOme of the are .. he lUueated characteri&ed canned foodt Mr. Warren 
lood packile research .hould explore. tell that they reflected the oplnlODJ of 

an advertWn. ',eney or a labellPtClal· 
Cb.aDgea lDcr .... IhIeI 1st. Follow!n, lhl' trend. Stokely', flrat 

To .how what ,aim can relUlt from experimentl In Jabel color chanle .Ix 
properly planned packalln, chanlea, years 8'0, • ao-ealled "rainbow Une," 
Dr. TruesdaU cited a cookie manulac· were bued 101el), on eat~r for color'1 
lurer reportin, a 15 per cent WU In· own Ake. There wei no reuon 101' the 
ere ... tollowln, the adopUon of freahly choice of any one color. "They were 
dem,ned cellophane packa,in, with loraeous. beauWul." Mr. Warren aaJd . 
convenience featurea tor both the l'e"' "But they wouldn' t seD." It took two 
taUer and consumer; a dru, manutac-- ' yean and 11 variaUons to convince the 
turer who lncreuecl .. les volume and Stokely marketinl team that a new 
production erllclency throulh packale approach to color selection wu needed. 
chanlea; .. lea Increasel of better than That II when they decided to uk the 
1100 per cent attributed by a candy com· consumer heraeU for her choice of label 
pany to the ftdellan of Ita cellophane colon. 

• ,c reJearch at the outset. So said John 
,... TruesdaU, corporate vice president 

(and leneral manaler of the FUm Dlvl
.Ion of 011n MathlelOn ChemlCll Cor
pgro1t1on. at the AMA packa,lnl con. · 

(ference. 
\ Dr. Trueadall, referred to the hlah 
rate of product. moriaUty In IUpermar
kett. eltlm'lted .a hlah as 600 Itelnl a 
week by lome chain executive •• 81 a 
reolOn for molntalnln, a vl,Uant watch 

~ on packallna. ''Too often. marleeUna 
.trotclY fatten or falls becaUJe In· 
lumclent conllderatlon has been liven 

J on the way the packaae I, handled or 
dilplayed when It reaches the retaller'. 
Ihelt," he ul"'d f IIFor Inltance, a major candy manu

r facturer tried to break Into supermarket 
dlltrlbutlon with the same packaae IUC· 

) eellfully used for candy ItO res. Even 
1 thoulh the product was of blah quaUty 

and the brand welJ known, .. lea were 
dlsappolntlna. Then the firm developed 
a package speclftcally for lupennarketa, 
one with better product villbWty. 

wrap, 
Often the packalln' mote rial 1Up" 

pUer can be of aulltanee In packallnl 
research, Dr. Truesdall noted. At 01ln. 
the CUltomer Acceptance Laboratory lJ 
used. to help In the selection of the 
proper packellnl material. He pointed 
out that IUch IUppller H!rvlcu. proper· 
ly utlllzed. help packalen avoid mar· 
keUnl diaappolntment.. 

A. another auch IC!rvlce, he cited the 
OUn Reclpe Development Service. ThlI 
service provldel packq:en with ori,· 
Inal rec:Jpet Jnc:orpo~ .Un, their product. 
When printed on the packale. wch 
recipe' ahowhl, new we. for the prod
uct of len cn:ate new ale., Dr. TrueadaU 
declared. 

adaptability to mau dllplay and areater '.ychol ... y of Color 
reltltance to handllnl. Wlthln a year. "Color II • lanKU81e Ln IlIeU," HeIU7 
million-dollar salel were reported." R. Warren, Jr., Vice Prelldent and Ill-

" Wld,n Muke.1 rector of Marketinl for Stokely-Van 
! He pointed out how pack8ginl can Camp, told the American Mana,ement 
! widen markell, open new channell of Association Plickaling Conference "and 

dlltrlbutlon, breathe new lite Into an to our company," he added, ''that lan
old product, reduce packaging cost. and auBee hal been the lalel talk that hu 
Inc1'C1lSe proAta. helped boom annual ule. from $182 

The OUn executive also Itrelled the million to $205 mllUon. And .. lei for 
rotc packaalna research ahoutd play In the fint aix montha of thll ftIc:al year 
delermlnlna when to redealan and are up $1~ mutlon." 
which Itratelic elementt of the packaae Referring to Stokcly'. reVolutionary 

., require chanle. Mealurinl eltabl1lhed Color Guide labell Mr. Warren told the 
acceptance for an exlltln, lo,otype AMA aroup that ''we have found the 
alalnst poulbte increasea or decrease. colon that wl11 moUvate the coruumer 
In recolnltion throulh Its revWoni ex· to buy speclftc commoditlel. But it took 
amlnlna packale effediveneu in maJI 12 durennt attemptl over a a1.x "ear 
dllplay and beJJde competitive prod- period." 

10 
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Teltt were made amonl 6.000 women 
divided Into four panelJ balanced by 
eeD,raphlc area and lncome ,roup. By 
a convinclna mar,ln they selected the 
color of the product for the label. They 
distlnaulshed between ahadel. They 
chose Uaht ,old for com. dark ,old for 
peache.. The mOlt .tartUnl variation 
was their choice of blue for orr·whlte 
productt iuth .. applesauce and peart. 

Teltmarketed f01' a1.x months In 
EvansvUle, Indian. ."alnJt Stokely'l 
old white label, the n\. w Color Guide 
iabell were clearly aupen,)r. The whole 
project wu then moved to the South· 
welt and, in competlUon with aU major 
national branda and private labe1l. the 
new Jabell posted a 60 per cent talel 
Increase. NaUonal diJtribuUon followed. 

In seeldna: the antWer to why women 
are mollvated by the new color labell 
Mr. Warren coruulted with Dr. S. J. 
Karlen. Chief of Paychlatry at Lenox 
Hill Hospital In New York and Profel
lOr 01 Poychlatry at Columbia Unlver, 
slty. Dr. Kulen told him that maD1 
tlmel he could tell the patient', mood 
by the color of dreN ahe wu wearin,. 
"Brlaht colon 'Ullfst CI.a,yU,ht and 
warmth BI oppoied t~ wlmell and 
fear," Dr. Karlen tOld Mr. Warren. 
''Color &lvaa a woman a lenae of wel1 
and aeeurity. Women tend to dreu more ' 
colorfully tn mw them.elvn fed( 
younaer," he added. 1 

THe MACA.ONI JOUlNAL 

" 

Why Buhler-Designed Macaroni Plants 
are the World's Most Efficient 

Whether you wilh to oOlild a new plant or 
modernize your preeent one, BUHLER offel'1l 
you the aervlcee of a larle and experienced 
team or macaroni manufacturing en,lnool'1l. 

The Sal. Enslneer who visits you to 
aurvey your neede .•. the Project Engim .. ocr 
who analyzee your operation and devel 

. .JIl6 

the beet drying diagram for your rt::qulre· 
ment ••• the Draftsman who drawa ul' the 
detailed plana ••. and the Head Erector 
who luperviaea the inatallatlon: all theac 
are factory4rained and qualified apccialllts 
in the macaroni field. 

Thoy are 000 skilled at. finding ways In 
which you can BOVO money through good 
plont. design and efficient. operation. 

Behind these enginetll'1l is the experience 
K8InL>d rrom desljoCning pnd operation or 
hundreds or modern macaroni .,Ianla 
locnt.cd In Ilroclicolly every l.'Ounlry or the 
world where macoroni is mode. 

I f you are interL'8ted in leaming how you 
con Improve the qualtty or your product at 
tho Illmc time you orc increasing the out· 
put and elnclency or your plant, write or 
('nil BUlII.FoR •• • toda.y! 

THI aUHLIR CORrOUTION 

Compl.t. Macaroni Plants by ""w""',",d,,Mph, ",M' •• , 
Pilon" Ub,rt.,. 5.140 I 

BUHLER ,UHLIR ,aOTHIlS IC.nod.) LTD. 
111 Qu"n 51. t., T.ronto 1. Onlclrlu 

Phon'l EMplr' 2.2575 

-S"" OffiCII: NIW YOU ClTY- 230 Porll Av,nu,IM.U 9·5U6I 
tHlCAOO-I .. _ 515, 327 Soutt, loSoll' SI,,,t IHA 7·5735) 

, \ 
, 
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' THE PRESS ,~ 
One (1 ) Mixer-The famous Democo "T rode Ap
proved" single mixer with vacuum applied over the 
entire mixing cycle produces Q product with a deep 
yellow color and extremely smooth. 

Semolina and Water Feecl--Slmple airlock with new 
proportional water metering devlce-eliminales all 
the cumbersome gingerbread feeds. 

I Dle Remo,al--Simple 4 bolt die removal. Dies can 
be changed in a few minutes. 

THE DRYER 
Sanltotion-The only dryer that you con walk 
through to wosh cleon or vacuum all interior 
surfaces. 
Maintenance-Remember only 1 stick pick up and 
, stick transfer for the enti re finish dryer section and 
accumulator. Heavy extruded aluminum sticks with 
welded ends. 

Accumulator-Can be designed 10 fit your particular 
requirements with no accumulator to 0 full 18 hour 
accumulator. 
E.terlor Conrs-Fabricated polyurethane panels 
with 20 gouge aluminum sheets baked with white 
synthetic enamel on both sides. 
Stick Return-At bottom of dryer and is visi ble . New 
potent pending pos itive stick return which does not 
utilize roller cha in . 
Temperature and Humidity Controls-Pre dryer and 
fully controlled finish dryer has 3 zone controls. 

Conltructlon-Ruggedness and simplicity of design 
with component ports supplied by America's top 
manufacturers. Immediate availability of spare 
ports-thereby minimizing "downtime' . Drying se
quence is not controlled by any operator, it is all 
pre-programmed thus eliminating the humon cle
ment . Guaranteed 1500 Ibs. per hour of dried, ready 
to pock spaghetti. 

46-45 Metropolitan Ave. CISCI MACHINE CORPORATION Brooklyn, New York 11237 
Phone: EVergreen 6-9B80 

Western Representative: HOSKINS CO., P.O. Box 112, Libertyville, Illinois - Phone 312·362- ' 03' 



openln, device lor corru,ated 
!~'lpl'lnl contalnen. dealened to eUml

Ute of aharp Uutrumentl for 
~clrton openfn" bu been developed by 
;Waldorf Paper Products Company. 

Labeled "Slrlp"Flap" by Waldorf, the 
~te"led devIce features two dle-cut 
I Itrl~ne on each outer ftap on top of 

l
lhe container. These tear·atrlpi are aim· 
ply peeled back to open the carton 

, leavln, the Inner packa,el undamaged 
"!ld ready tor retaU price markIn,. 

A Waldorf apokesman pointl out that 

r
' striP-FIap can be used on any aize con
tainer with a minimum width of seven 
iuchel. lilt can be appUed to any style 

, container havln, tOp"flap construction., 
~ and planla with conventional Ilulnl or 

J 
stitching equipment can handle Strip" 
Flap casel," laYI the apokelman. 

Strip·Flap contalnen have been thor
) oughty telted by a major food proeellOr 
, with the result that the device II now 
? ulCd exclulively to packaae an enllre 
f line of the proceUOr'1 products. 

~ 
Headquartered in St. Paul. Waldorf 

'I a major producer of cOm.Jgated con· 
tainen and folding paper cartona. The 
finn also engo,es exterulvely In the de
Ilan of packaalng machinery and IlB 
application to Individual CUltomerli' 
production Hne requlrementl. 

j Waldorf has two convertlna planla In 
, 5t. Paul: two In Milwaukee, W1aeonsln; 
j two In Chicago, Illinois; plus plantl In 
t LBCrolse, Wisconsin: Fargo, North Da· 
f kota; St. Cloud, Minnesota: Burlington, 
II lowu: and Fowler, Indiana. The com· 

pany has paperboard milia In Missoula 

\ 

Montana: Otsego, Michigan: and 5t 
Paul. 

\ , 

American ViIc:oIe Corporation hal an 
Avbeo Cellophane Handbook which fa 
a eulde to ,ood cellophane packaeln,. 
Here are lome of their recommenda
tlom on Itora,e and hondUn, of cello
phane. 

Optimum performance of cellopbane 
on both tho converter's equipment and 
on machinel at the ultimate user II to a 
lar,e delree dependent on the care and 
protection the fUm receives durin, ship. 
ment, Itora,e and processin,. 

In the company'l orilinal packalinl 
for Ihlpment areat care 11 used to pro
tect from moisture, temperature chanlel 
and physical damale to Insure arrival 
at the \lIef'1 plant In lood condition. 

Both roll and meet cellophane mould 
be kept In the orlalnal containen unW 
reldy for Ute. Rollitock cartons ahould 
always be stored on end with • total 
Itack hel,ht of not more than ftve feel 
Roll cartons Itored on their aide have 
much leu ItructUral Jtreneth and rollJ 
can become deformed. Part.lally used 
rolll Ihould be carefully rewrapped and 
ItOred on horizontal ban to prevent 
edle dama,e or telescopin,. Sheet eer
toni should to mcked not more than 
eighteen hllh and aheet packeles not 
more than ten hllh. Too much preaure 
drivel out the air between sheela and 
cauael them to atlck tOlether. 

"Clyaar" .rIc. ..ductlon 
The price of Du Pont'. blaxlally orl· 

cnted polypropylene., "CIYIlr" 125 Pc. 
10 and 125 PC·20 polyoleftn 81m., hu 
been reduced to Q1.42 a pound. ft drop 
of eight cenll. 

A Rve cent decrease in the price of 
the bladaUy oriented, heat shrinkable 
polyethylene., aho hili been announced. 
''Clyaar'' polyoleftn rum. 100 EH·I0 and 
100 EH·30 will be 'I a pound. 

The price chanle. were effective with 
.hlpmenlJ or March HI. They came 
within one year or commercial Intro.
duction of the packa,in, material and 
are Indicative of the ,rowth pattern 
established by the fllms, 8ct'Ordln, to 
Robert R. Smith. director of marketin, 
tor Du Pont', Film Department. 

"Clyaar" 125 PC-tO Is a two-aide 

marketlnl director Olin Cel1ophane. 
He bued hil mtement on an Olin pilot 
Itudy. 

Spealdn, at the northeut rellonal 
meetln, of the National Flexible Pack· 
a,ln, Auoc:Jatlon recenlly, he Aid 
that Olin II proceedlnl with a national 
aurvey to provide further Intonnatlon 
on the f.cton that contribute to IUC· 

ceuful aellln, of converted cellophane. 
Preliminary relultl (the flnal conclu· 

Ilonl w1l1 be announced late thll year) 
Indicate the converter'1 lalelman II the \ 
pivotal man In salel IUCCesl. The salel· 
man'l knowledle of hll cultomer'1 
total packalin, needl wu revea1ed u 
a decIsive factor In the choice of • con· 
verter by a packller, Iccordln, to the 
OUn executive. Service and reUabllity 
also were placed hi,h on the 11lt by 
packs,en Interviewed. IUrther, product 
quallty plus the converter .. lelman'l 
knowledle of hlJ own ftnn'l capablll· 
lies - the converter'1 equipment, pro
duc .... ,blllty to meet deUvery sched· 
ules and creative tervlces available _ 
frequenlT,y closed a sale. 

Mr. McCleary .. Id that hlJ company 
had decided to develop IntonnatJon 
that will contribute to the converter'1 
salel IUtteD because O!ln executlvel 
believe that the converter'1 role In 
packa,ln, wll1 .row more important 
In the yean ahead. 

IOU we can help thf converter im. 
prove his bUllneH, It followl that we'll 
be able to expand our own IBlel" he 
IBid. ' 

polymer coated, balanced blaxlally ori- DIItt ..... k I" LM4N. Th. dl,t.lflnk two
ented polypropyleno 81m dealtned for heGded bird symbol on recentlV rtdt"lgMd 
hllh durability ba. pack'lln, of con- food confolne,. of Pennsylvonlo Dutch
lumer productl luch al macks, crack- Meg., Inc., Horrlibut'O,l PeMsylvonlo wos G 
en, bllCUItS, candy and null. port of the DESIGN U::'A •• hlbltlon June 15 

, The Schilling Division of McCormick through 25 at the U.S. Trod. Cente, In 
& C 5 F I h London, DIKon & Portel, Auoctotn Inc of 

i a., an ranc sco, as a new pack- New Yark City wlr. the de.lgnen 'af bagl 

Now'ouch 

) age for Its Ipaghettl sauce mix. The for P'M'llvonlo Dutch Bolt eo. EGa 
mix I. packagCft In a foil pouch which Seiling Cellophane Ncx.dlt., E bow Motoronl, and StrO;OnOff 
. potllght. thl" ~umpany's logo, and car- Price, often comldered a key lactor £t::,:tl~h~ w:~o .:f~:':ct for MeG_ ~ • 
riC! an illustration depIcting the prod- In any buyln, decision, I.s only one of dnlgnen ond the U.S. Otpo~tOo'~&.: 

• uct ready for coruumptlon. . several major ~temenb that intIutDC8_~~ !.t.. ~~sentb the belt In' Ur pockog-... .. "'~. , __ .. _ • • ,~ .. ~ _-__ ,.... _ .... " .,... .... .., _ "' .. __ ~. , _ - H..,ot ...... IU1IIt1on. 
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IN ANY MACARONI 

-qt _III J 
TO INSURE THE QUALITY 

PRODUCT~ ALWAYS SPECIFY 

WHETHER YOU'RE MANUFACTURING LONG GOODS 

Et §§~§§~§5: OR SHORT ~ ~ cr, EGG 

NOODLES a II] OR OTHER SPECIALTY SHAPES, 

&SSlYOU'LL FINDqt _III J IS ~.~~.AYS UNIFORM 

IN COLOR AND GRANULATION. i::HHHE BECAUSE OF 
:::: : :::::::: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

GROWING AREA)~~IIiJtWE CAN SUPPL THE 

FINEST DURUM (('WHEAT PR~.?UCTS AVAILABLE. 

AND WE SHIP EVERY ORDERit/AT !HE TIME [21 
PROMISED. BE SURE ... SPECIFY _III 

.... .,i'""~ _., ." 
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AM •• " MILLINO DIV.S.ON 
I'ARMERS UNION GRAIN TERMINAL. ASSOCIATION 
Mille at Ru.h City, Minn.-General Office.: St. Paul 1, Minn • 
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I CHECK CHART FOR' PACKAGE PLANNERS 
t On, (II ,Ii,. fuldt'~ for Iht' Motuanlo Chtml
j C'al C(Jmpon,', pad;Q,in, dt",lopmtnt pro
'. ,ram lor Q nllmbtr 0/ 'Ita" ho, bUll ,Ill' 
: 101l0"'lnll "'It'd: ci'tm ",,'hleh M'QJ dt,',loptd 
l "$ Q WillI 0/ /it/II stud, b, Rhode Is/lind 
-f le/iool 01 Dtllg" and Proll InJtlult. 

II. Select~ Pacu,e Material 

A. I. it appropriate! 
1. In .lructural .trentth. I. It 

eon.lItent with u.q,e for 
which it 11 intended' 

2. In ''produclblllty,'' wlll 1l 
lend ltaelf readily to the 
procelH of f.brleaUnl. 
II'Iphlc a11l. etc., that live 
It fonn and IdenUty, 

4. If eode markin, is needed, 
I. method provided' 

B. Penonnel 
1. Will the packs,e Involve 

ltandardlzed operallons, or 
will 1l require z;peclal per
sonnel! 1 Wt prt'stn' wllh ptrmbs/on ,hb RUldt lor 

',J Ihmt WilD urt ronrtrntd M'ltI, padQ,' plan
' nlni. 

2. Doel this packa,e Impose 
unumal dUftcullies with reo 
spect to breakalc, In.pec· 
tlon. etc.' 

~ 
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I. Product CharaclerlaUca 

A. What II the phyalcal fonn? 

I , Powder' 
2. Granular? 
S. SoUd! 
4, VUCOU'! 
Ii. Olly or &reIlY' 
8. Liquid' 
7. Gueou" 

B. What protection will It re

3. 1. It • material which I, fa
miliar to consumen In tonn, 
.h.pe, texture, and there
fore • • ullable. or will It re
quire I'RlIIn,'" 

B. Is It atnldurally adequate? 
I. WJII It 10 throulh mechan· 

lzed production at hllh 
tpee<b! 

2. Can It withJtand extreme. 
of temperature and/or re
friJeraUon condiUonJ in 
carrlen' quire' 

1. .Water.vapor (ondillon or S. WUllt lland up under ator· 
qulrement a,e condltJonJ In ware-
•• At Ume of manufacture? hoult. and retail .tore" 
b. At Ume ot \lse? of. It vacuum. , .. or hermetic 
c. Under marketln, condi. packln, It required, 11 pack. 

tiona? a,e Itructure moat advan· 
2. In production or In shett We ta,eous for .uch equip-

doe. it face hazard. due to ment? 
adlon of D. It neceuary. can packale 

and conlentl be alerilJzec:' 
• • Lllht? C. t. It avanable? 
b. Thermal chanles' 
c. Bacteria' 1. 11 a reuonably ateady IUp4 
d, Mold! ply uaurecl! 

3. W1I1 operation. be fully 
mechanized. aeml.automat. 
Ic. or maInly hand' 

C. ne.lln 
1. Is container of rlaht slIC 

and shape to move properly 
throulh packalln. machines 
and on conveyor line. at reo 
,ulrod tpee<b! 

2. Is the cloture suitable fo'r 
product ond production. II 
well u aervinl consumer 
conveniences' 

3. Are openlnls adapted to 
ftllinl devices' 

4. It I.belln, operation. are 
requll\' t. are there suitable 
label apaces or .urfaces? 

6. II the deilin "enllneered" 
for ,reater shock reslltance 
In machine handllnl? 

8. Does the desl,n pennit 
proper Itorale and ship· 
ment? 

tv. Convenience Fatton 
e. CorroalonT 2. What I. the time of delivery 
t. Insecl Infestation? datett A. In preparation, prior to use: 
... Rodenta' S. Are price. wbJect to Ouc- 1. Doe. fabrication Involve 
h. PJUera,e? tu.tlon' .tandard pracUce. or are un-

3. Do the Ie'" on the PICD,C of. Are prlcea in Une with thl. UNit method. and equip-
material alve the I8II'HI pro- particular purpose' ment required? 
te<:Uon .. the pawle rna. S. Have you checked an pos. 2. Can paw,e. be ahipped 
terial1' .Ible IOUft'eI of supply' and s.tored conveniently 

of. It contents are not uled at· nl. Production Considerations prior to dellvery to the pra-
ter openln, packele, I, re-- ductlon line' 
c10wre needed to protect A. Equipment 3. If there are Avera! pan. to 
unused portion' 1. Can pacb,8 be fonned. the packelln. materlalJ, 

O. How do product and pack- IDled. and cloted on eJd.JUnC can the component pan. be 
Ole material react chemlcal- equipment or will new conveniently and eully ... 
ly with reJpeCt to each equipment be required' Jemblect tor packaglnl' 
other' 2. Would It be · advtsable to of. Does the package have 

6. WUl package prevent 1011 of chlnJe pawle atu. or proper wellht or capacity 
•. Aroma. flavor or vol.We tonn. (and aeUln, price.) in relation to hulk con· 

componentl' rather than to buy new t.lner? 
b. Color' equipment? B. In productton: 
c. Ph,.lcal IMpe' (break. S. Would modiftcallons In (See "ProducUon Conaldera· 

'Ie. etc.) packale atructure make It tI'J",," (S) above.) 
7. Will package prevent In. posalble or advbable to C. Packlnl and ahlppln, con· 

are .. of uUUze new type. of equJp. alderaUonl: 
a. Forel", odonf ment to load advaou.,e in 1. II there an Itcepled meth04 
b. OxIdation or other them· IPet!d. delener or ecop. for pocldl]&,. ~~ .!~t¥' 

leal react101l1't Om;yJ.-_ oo ..-,- ._ ....... ~ ... ~"' _ . (ConUnUed 'on page IS) .. .. .-._ .• '''~ ___ ........... ., _ ......... "" .... 4_.. .... . 
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Check Chart-
(Continued from ))111;(' 161 

character for shipment? Cnn 
that method be used? 

2. Is the unit package properly 
adopted for convenient bulk 
packaging? 

D. In distribution channeb: 
I. II the pockage! of proper 

abc Dnd shope for convenl· 
ence 01 wholcsnh!f lind re
tnller? 

2. Is the pllckncc convenient 
lor: 
D. Storuge? 
b. Display? 
c. Soles hantHing lind de

livery? 
E. In the honds of the consumer: 

I. Is the unit package Ihe 
proper sbe for consumer? 

2. Should package provIde for 
in,pedloR of contents prior 
to sale? 

3. Can the package be cpcncd 
caslly nnd, If necessary. ef· 
fectively c1os~ tor further 
UIC? 

4. Could D dispensing device 
(Iuch as n pouring IIpoul. 
etc.) be used effectively? 

S. Con consumer measure out 
correct quantity con .... nlent· 
Iyl 

B. Is there a disposal problem? 
7. Is there are-usc pOlISlbillty 

for empty contalner7 
8. lias consumer con\'enlenre 

heen considered In matter 
of hand grip reatures. ea~e 
of grasping. dlr.pcnsing. clc.? 

9. III pncknge size appropriate 
nnd con\'enlent for: 
a. Refrigerator? 
h, PRntl')' shelfT 
c. Other consuml'r IIlorAge 

place? 
V. Considerations of E4:onomy 

I. Docs package usc minimunl 
of mnterial consislent with 
proper pncknglnc policy? 

2, Docs packnce comply with 
slnndardlznllon practice!' 
that mnke (or economy In: 
a , Manufacture? 
h. Production'? 
c. Handling? 

3. 11 container tost In proper 
proportion with 
a. Unit price of product? 
b. Avnllable margin fur 

packaging cost? 
e. Markel desired? 
d, Clan of n\erchandlse be

Ing packaged? 
4, Doc. price paid for pllt'kog

Inl materlol enr- tll'C 0 low 
percentoi:e of defect.? 

5, WUh rcul l..'Cunumy in mind, 

AUGUST, 1965 

dOC!ii the pnrknge prn\'lrte 
proteclion for normnl life of 
product, plus a reasonable 
margin of salety? 

8. In weight. !'ite, and struc
ture, doc l uckage lend U
l'clf to eCI 110my in shipplne? 

7. Docs the "cheapness" or 
expenslveOl l's" of the park
nge make Ii ." del'!ired im
pression on the i!Urchn~er? 

VI. Merchandising Con~lderatlOns 
A. The product: 

I. Is this a new product? 
2. Whnt-how mnny lire it!! 

uses? 
3. What is Its relative qUlllity 

in its line? 
4. What ore the speciul SAleI'! 

points or (eatures? 

D. The Markel: 
1. Who are the ultimate con

sumers? 
a. Age? 
b. Sex? 
c. Income brackel? 
d. Social (lr culture leve15? 
e , Races-geographical lo-

cations? 
r. EXport markets? 

2, The distrihution plnn: 
n, Regul~r channels 

wholesale and retnil: 
(1) Independent Itore~? 
(2) Chain Stores? 
(3) Sclf·!lervice or !luper

markets? 
h. Mall order? 
c. Dlrecl sclllnJ:! Ihou~e·ln

house)? 
C. nuying habits: 

I, What are Ihe relnller hnbitl' 
or practices with respect In 
products or this character? 
n. Unit or purchnM!? 
h. Storace prior 10 placing 

on sale? 
c. Display on shelr, counter, 

or winduw? 
(\) Is shape and p;il.e nf 

package adapt(!(1 rnr 
mass dlsplny? 

(2) Is single unit nltrllr
live? 

(3) Will packngc he l'icen 
above nnd helllw eye 
le\'el? Which panel 
displayed? 

(4) Will the retailer sup· 
port the producl? 

(5) WUI !luppicmenlllry 
or point-of-sale j;Up
port be? gh'en? 

D. Size considerations: 
l. Are ptu::kage sizel properly 

adapted to 
a. Distribution melhllds~ 
h. Consumer habits? 

2. 1I0w wuuld ehan/.:cs of 
puckuge :olw l'ltl'd 

A. Cnn!'umrr rnn"rnll'nr,,! 
h. Quantit)' IIr 1)\lITha~ .. fli 

use? 
E. Cnmpclition: 

I. III1"e you eomp:lrcd pl'mluet 
Itl'ielf with cumpeli , ion d i
rect nnd indircct~ 

2. IInve you cumpured pilrk
nees 
II. Mnterial u~ed? 
h. SizeI'! nnd ~IHIJle ~'~ 
e. Colorll nnd de:-h:n? 
d. Feuturcl'i-dcl'iil'llille ,11111 

undel'iirllble? 
:I. Hu\'e you considered whcth 

er your pllckuJ!e !lhuultl rc
~emble competinA pUckagl's, 
or he distincth'ely indh'\d
ual-Crom \'iewpllint ur
II. Manuruclurer? 
h. Hetailer? 
c. Consume,,? 

VII . FIIl'tors o( Puckugc Appearance 
A. rur identity: 

l. Arc all features present 
which (lught !It ",Jpe"r. lJIul 
lire they treutl..od properly 
with respect 10 relnti\'e PII
~ltlon lind emphasis? 

2. h brand name unmistakuhlc 
ns tu position lind st)'le? 

3. D()(!s the pnckllile ndequate
Iy fCllture II fumillnr trude 
nume? 

... Is name IIf manurllclurcr 
gh'en duc prominence? 

5. h product nome (us distin
guished rrom brond} fen
hired so O!': to nlTord jill

med\utc prmluct idcnlity? 
6. DocII It or ~holllc\ il ust' ,I 

" rnmilY" del'iiAn? 
j . Docl'! the pnrkugl' "prJl'lIr· 

nnt'c rel1cct-
n. The ouilltnllliing qualitil ')' 

of Ih(' produt'l~ 
h. lnICAril)' nnd r(' ~I)UII S I ' 

hilil)' of mnkcr~ 
n . For inf(lrmution : 

I. Do€!, the pnt'kage ('arry illI 
information rt'quin'(l h)' 
In\\'. lind in n 1l1llnnCr ,I\'
reptnhle (IIr Federal. Sinh'. 
nnd rureign distrihution. 

2. Arc in!lll'ueti{Jn~ IlOd US1'~ 

leAlhl .. lind ca~y In 1111111,1'

I'!lnnd? 
3. h II p(ls~ihlt· to l'Iarify. 

"horlcn. ur impro\'e till' tli· 
rccllon~ ur imtrm'!ioll5? 

4. Do the illuslroliunl'i sen'c til : 
II. In!ltruct? 
h. Interest? IInd/ur 
c. Attrllcl the ('OnsUlllt't? 

5. Should a blank \Irit'c pund 
be pru\'ldl'il fur tll'a\('1' II:-e? 

C. For hwillnJ.l nttl'ntiun: 
I. Arc N,lor!ii :lIId desiJ.l1\ 

II. In 1:000 !lIste? 

ICUIlIiIllll'1I1111 1'''1:'' :!tll 
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Ch~ck' Chari'-
(Continued lrom page 19) 

b, Appropriate for product. 
retail outlet, and con

lumetf 
c. Compare favorably with 

competition? 
2. Doe. the packalc make a 

pleBsln, Impression 
•. From a distanCe? 
b. From a closer view? 
c. On shelf, counter, or in a 

window? 
d. In the consumer's home? 

3. Doe. it calT)' a self-selllna; 
.tol')'1 

4. Have all the pro. and coni 
of villhlllty package mate
rial been weighed? 

5. Doe. the pack.,e have re
membran~ or reminder 
valud 

6. Is the packaae a self-suffi. 
cient advertt.ln, unit. or 
mUlt It depend on other 
lonnl of advertt.ln. medl., 

VllI. Coordination In Plannlns Pack
aiel 
A. From the Internal point of 

\'Jew: 
1. Have you lought the ' co

operation of varlous depart. 
menu? 
•. Product deve)opmentT 
b. Market research! 
c. Purch.s!n,? 
d. Production? 
e. Le,an 
r. Sale.? 
I. Advertt.lnl? 
h. Art! 

2. In respeel to package .ize, 
appearance and atrueture, 
have all possible conflict. 
been comproml5ed7 

3. Have the complete .~iflca
tlon. for this packa&e--exact 
color Identity. dimension, 
lJ)«ial fabrication instruc
tionl, and alilOUf'CeJ of IU~ 
ply-been vul Inlo perma
nent fann for future refer
ence? 

B. External conllderatlons! 
1. Have you taken all possible 

step. to a.cerUlln dealer 
attitudes? . 

2. Arc you tully 88tisfted there 
wUl be or that there can be 
developed a reasonable con
sumer acceptance tor thl. 
product· and packag.? 

GMA M.eting
(Continued from paie 6) 

Panel memben were: David L. 
HUme, Assistant Admlnstrator tor Ex
port Proaraml. Foreign A,ricullural 
Servh."'e. U,S. Department Df Alricui-

20 

ture: aeo,.. P. Lanick. Commluloner. 
United State. Food and Dru, Admin!.· 
lraUonj Everette Mat1nlyre. CommIs
.Ioner, The Federal Trade Commlulon: 
Ceorae L. Mehren, Aulatant Secretary, 
U.S. Department or Aartculture and 
Richard W. Reuter, Speel.1 Aulltant to 
the Pre.ldent, Director, Food For 
Peace. 

Dr. Georae E. Brandow, executive 
director, The NationRI Commlulon on 
Food Marketlna, told the meetlna that 
the Commlulon mUll develop Infor· 
matlon thai will (1) provide data on the 
IndUstry, Its stnu:ture and how this 
structure Is chanllna and (2) provide an 
undentandlna of what lie. behind this 
Intonnallon, how the food industry 
really works and what forcel are at 
work to produce turther chana:ea. 

Importazace 01 Blatblka 

He pointed out the Importance of ob· 
talnlna meanlnatul naufel and data 
and the neceult)' ot lolnl beyond theae 
in order to draw meanlnalul conclu. 
.Ionl and explain what II tlklna place 
in food markellna. 

Praliina the cooperation the Com. 
mlulon I. recelvlna from the tood In
dustry, Mr. Brandow said that the I?C. 
clal reaearch and Intonnatlon project. 
btln, carried out by OMA to provide 
Intonnatlon to the Commlulon will b, 
very helptul. He aald he wal Impre!l.l~ 
with the scope ot the OMA project and 
the caliber ot the people workln, on It. 

Food Indultry omclata were urled to 
pruent their view. frankly to the Food 
Markelln, Commlulon and Itl .tafl. 

He stresled the importance of the 
Commlulon'. work and said that he 
hoped the Commlulon'. report will In. 
creaae undentandlna of thr tood in
d;.lltry .0 th.t all part. ot It can make 
better decIsion. in their operations. 

Unitl •• " Shipping
(Continued trom paCe 8) 

The role of a buyer In a unltiied pro
lram II critical. He .hould know the 
recelvin, capacity of hi. dlltribution 
centen, both at the rail and truck re. 
cetvln, docks. 

It hal been e.tablilhed throulh order 
frequency analYlls that pu1'Chasln, In 
even layer and tull pallet quantitle. AI 

oppoaed to cue lot orderinl, wIll have 
Uttle, it any, effect on his inventory 
posiUon. 

Mr. Strobel abo noted that paper 
work could be cut by 80 per cent by re
alllnln8 the now trom the moment the 
purchase order I. created unUl the 
lood. are received and paid for. 

Today 70 per cent of .U merchandiae 
movln, within the food IndUitry Jt .till 
beln .. handled cue by cue at both end .. 
Ot the remalnin, SO per cent that ~ 

unltlied In> one ayltem or another ap. 
proximately 10 ~r cent , la providing 
.. Yin,.. The other 2" per cent is coatin. 
u much, and in certain cue. mo~, 
than it the produclJ were ftoor loaded. 

Mechanlaation 
Due to mechanlutlon, one Independ· 

ent Grocen' Alliance wholesaler hiked 
hll erosa pront 15 per cent In two yean. 
Thla wu done by Increulnl his ware· I 

house apace from 4S,000 to 104,215 
square teet and h. dalded his operation 
with a push bar tork Iltt trucker loader 
trom a prevlou. hand·!oadlne one. He 
Installed rack. nearly laid out In two 
bay. with .traleht alslel on a concrete 
ftoor. The new warehouse utilized auto. 
malic dockboarda. which are adJultable 
to the hellht 01 trucks loadlnl or un
loadJnl· 

A new Idea tood dlatrlbutJon center 
of Gateway Crocery Company, La 
Croue, Wiaconlln I. beln, viewed by 
them II a laboratory. It la aet up on a 
bed .Iot ayltem, with each of ",000 
,rotery Items and 1,000 refrllemted 
Itema In a pennanently aWlned loca. 
tion. . 

The order picker aaaemble. his order 
dally in exactly the lime aequence, 
auided by aisle. and Ilota, to which are 
alftxed yellow adhesive ItriPI with code 
numbers and detcripllon of the pallet 
pattern. All alale. 10 stralllht throu,h 
from truck dock to raU dock. Every
thinl I. racked except cu~nt Illes 
Itema and bulk Items. 

Ear Order.Plcldng 
Double-header IItt pallet truck. han. 

die two pallett at a time, with .peelall),
de.llned lonl torkl, and with a .peelal. 
Iy.desl,ned small typewriter-Uke roller 
tamale tor order·plckln, Invoices 
make it ewer tor the order-picker to 
aelect Uem. lIne·by-Jlne. 

Orden wJll be aelected trom the cen
ter 01 the warehoUle, proceed acrop 
halt of the rear one--thlrd where the 
slowelt-movin, merthandlae II located, 
continue throuah the torward part of 
the warehouae, then come down one of 
the wide bulk alate. to the loadln, 
dock. 

The second halt of the order selection 
be,in. allaln at the center of the ware. 
houae, turn. In the oPPOIltc direction to 
cover the other halt of the rear one. 
third, then proceeda to the other halt of 
the forward part and conclude. by com. 
In, down the hulk alale to the loadln, 
dock. 

It the ultimate ,oal 1. to lake the 
preaent route of combined sY.tems of 
loadln" then It should be continued 
and problema solved to make the com
bined ayllems' approach better. But It 
the ultimate ,oal Jt • national palJet 
pool, then a standard course ot action 
mUlt be foUowed to ftach th1t ,oat 

. TKB MACARONt JOURNAL 

DEDICATED TO SERVING THE MACARONI 
INDUSTRY for OVER HALF A CENTURy •••• 

me stand behind 
• every extrusion 

die we produce! 

fJ~ 
1),'~.:::;.---, 

nME TESTED • TIME PROVEN • TIME HONORED 

lor * EXTRUDED RESULTS 

* QUALITY 
* WORKMANSHIP 

* SERVICE 

D. nlnLDJUI ~ Sons, Inc. 
557 THIRD AVE. IROOKLYN. N.Y .. U.S.A. 11115 

,,Ame,ica'i Ler,,,e" Macaroni Ole Mob,. Since 1903 • Wj,h Mono".mrnf Confinuou.ly _.'o;n.d In Some Family 
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A1nbrette 
Cy'clo-Mixer Extruder 

with ~win Die Head for ... . , 

,continuo1JS mixing, . k~eading, 
developing and extruding. 

NEW TYPE HIGH SPEED CYCLO-MIXER 
Flour and water are completely mixed with each particle receiving proper amount of water. Eliminatee dry 
lumps found in conventional miler. 

NEW TYPE FLOUR FEED SYSTEM 
Flour fed to cyclo-mixer by p...mlon control .... u1tlng In • uniform and constant feed. 

NEW TYPE WATER FEED SYSTEM 
Water Is filtered and fed under constant, precision control to the cyc1o-mixer. Control Is by micromotc. 
adJUItment with aight now food. 

NEW TWIN HEAD DIE 
Solid one pi .... head with two di .. for alow e,lrulion with hlBh production. 

NEW CUTTING DEVICE SYSTEM 
Independent direct molor drive to cutting ahalt. Wid. rang. 01 cutting .peeds through electronic control. 
Elimination 01 pulleya, belt. and •• ridri.e moton. 

NEW TYPE SCREW FORCE FEEDER SYSTEM 
Force feeder mslntalns conatant feed of dough to screw under p ..... ure. 

NEW TYPE EXTRUSION SCREW AND ANTI-FRICTIONAL METAL LINER 
Higb production screw with low .peed. Anti·frictional metal Ilner In _ hOUlln, for Ion. wear and low 
frictloo. . "" 
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TWIN DIE MODEL THCP (shown) 
2000 lbo. par hour 

SINGLE DIE MODEL BHCP 
llGO Ibt. per hour 

SINGLE DIE MODEL SHCP 
1000 lb •• per heur 

For dttalJed Information write 10: 

.. 

AMBRETTE MACHINERV CORPORATION 

• 
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TRENDS IN' PACKAGING SIzEs 
.y ...... ...M.... of Topco 

ot tho F ... 'oc ... III, Council SY"'poIlu", 

T opeo Auoclatel 11 • buy!n, orean
baUen owned by 30 lupermarket 

chain. and wholualen located in im
portant markeUn, area from cout to 
coall. Topeo .ervet III memben in pur
chl.lna. product development, quallty 
control, packl,ln •• ftnaneln. and prtr 
motion of exten.lve line. of controlled 
brand food and non-food products. 

Topco sale. for 1964 were over fllO,-
000,000. Tolal Topeo Member .. Ie. rep
fClent over S per cent 01 the food mar
kel aalel of thl. country. 

vantale. Duplication of producta I. not 
met with acceptance by the .upennar· 
ket operator. JBM .nd other Itatlstlcal 
control. employed by the lupermarket 
chain have led. to prunln, out the .low· 
er moyen. One of our ludin, chain. 
carrie. 7,000 ltemlln a typical alore. Of 
thia number, 1,&00, or about ao per cent 
account for 9t ~ ~ of total .. Ie .. So you 
can see where duplh:aUon of any IOrt 
.land. Uttle chance of ,ettln, on the 
thett. 

the price market for a liven product 
decline coftliderably, there iI an oppor· 
tunlty to merchand1le a laraer Ilu, 
otrerlnl the conlumer a true v.lue. A 
true value ml)' be oblalned throu,h a 
more economical c:ost of packaclna in 
relaUon to the net wellht of the prod· 
ucl Thill. the cue of the Individually 
quick fraun veletablel. The coat of the 
poly b'l compared to the carton and 
ov(!r.wrap, or printed carton, on a per 
ounce of product bull. .trordl a lower 
•• .'oat product, which can then be pused 

. Today. Topeo IUppUea III members 
with about 1,000 dllIerent food and non
food producu, mOlt at which ";'8 dII· 
trlbuted under the 28 VitiOW'. bnnd 
famillel controlled by Topeo. 

The averalll Topco IUpennarkel 1.1 
bll, havin. about twice the doUar vol
ume per .lore of the avenle auper
market. Topeo Member .tore. are lo
cated In every conc:elnble area; from 
the heart of a downtown aboppinl cen· 
ter to the far flun, rural .hopplnl 
phWl •. Topeo Memben are lon, time 
leaden In the aupennarkel men:han
dl.ln, flelrS. "Glvinl lhe tady what .he 
want." and teelnl to it that abe enjoy. 
it, while letUnl top quality and ,oad 
value at the lame tlme, IU'e lOme of the 
"'rindpal base. on which aUf memben 
bloill their volume to what It b today. 

' Multl.produea uul Nuld.PddDg 

Because of these bulc merc:handWn, 
phUosophle .. we flnd ounelvel PlW,· 
In, our producll to appeal to the urban 
and auburban family alu:1 and tutea. 
In order to appeal to aU income levell, 
we hIVe both a mu\tl·quality and theft. 
fore, a multl.prlclnl pro,ram of prod· 
uell. Thu. a tar,er .ize of a low COlt 
product may have much appeal, par
ticularly In the .outhwe.t and the rural 
midwest areu. 

Thl. multl·product, multl-prldnl 
polley I. reprelOntative of mOIl. people 
In the .upennarket bu.lne ... In reality, 
a .upennarket I. a department .tore of 
food, . Multiplicity of aize. and producta 
nnd quality levell are what our wide 
range of cu.tomen seek. 

For theae ba.ie rea.ona. we haven't 
been able to ftnd a decided trend In 
packaglnl .Izel, we have had them all. 

ta a new . Ize needed' "No," If it du
. pUcDtes a product already .ellin, well. 
i. of similar quamy to the already el
tabllihed product, or orren no price ad· 
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ControUed brandt, aueb II we aupply 
our memben, are at an rdvantaJe over 
advertlRd brandt In th.t our dore are 
more wOUn, to handle their own prod· 
ueta. Therefore, we can ""rationallu" 
lOme new product .ba into eKlalence. 

OuIaWo' ...... 

In .pite 01 the_ ,:Mral ohatvaUona, 
there .re cutalcle facton which have led 
to .everal trend. In pltCka,ln, .Iul. 

Fint, and probably foremMt, .re the 
ch.n,1I In family .IEeI. The populaUon 
explOiton iI creaUn, a need for the 
taraer family .ize Plckl,lnl. Some pop
ular a1ze packl'" are too Imall .. a 
linlle unit, too much In ."'0 unlta. 
Counteractinl thil Inc:reaaed packa,e 
.be trend ilthe fact that there are more 
older people Uvlnl today than ever. 
Urban renewal h .. created cl1at1nct con· 
centrated. m.rteta for ImaUer pack-
• ,e .. WltnUl Chlcalo'. Marina Towen 
where 1 undentand that there are only 
3 bable. In both towen. The balance 
are alnale-penon or a-people dwelUn,.. 

Theil!! two paln" .Ione, the lncreuln, 
family lize .nd the Increulnl elder 
populaUon Indicate the trend In packal· 
Ina .Iul to be one of otrerln, more 
• Iu., both larler and 1ma1ler. 

Another factor may aupporl. the con· 
tlnued Irowth of the .maUer II" pack· 
ale. That II our educational levela con· 
tlnue to let hl,her and hllher ~!th 
more people obtalnln, hl.her educa.· 
tlon. In the Pllt thil haa led to mar· 
rlale. later In Ufe and .maller families. 
Thl. may be counteracted by the can· 
tlnued Improvln, of our nation'. econ· 
amy. HI,her Income tend. to encounle 
larler families. 

Actual coftlumer value II another In
ftlJencln, f'ctor In pack.,e Ii" .. The 
ao-caUed "Economy Slul" and "Family 
Slles" have been mllhandled by Mnne 
people, but more often these products 
do repruent C'OIlIWnU value. Should 

on to the COnIUmer In the form of lower 
retaU price. 

Conaumen ahop for value bee.ute 
they beUeve that these laraer pack',eI 
,Ive them value. Should they not ,Ive 
thla value, II WII the ca.e In a recent 
prleln, queat10n on an Iftltant coft'ee 
product IOld in an ''Economy Slu," thia 
could have a retlU'dlnl eft'eel on future 
conaumer aceeplance of web product .. 

eo.,.tidon en ... IIMd 

Competition help. create a need tor 
a new packallns she. Thia iI particu
larly true when a chinle In net weilht 
b: made by the brand dominaUnl the 
market, puttlnl everyone else at a de· 
cided priee dllbdvantale. The Feder.1 
Government ilaraulnl thIJ point in dll
cuuioftl concemin, the proposed pack· 
allnl lellllaUon. 1 doubt if the new 
reaulaUon will seriously affect W. 
practice, because It hu become aueb a 
bl, part of many people'. merchandll
In. prolrama. The relulaUon requlrinc 
that net contenlJ .ppear on the front 
panel may mtnlmize abuse. of thl. prac· 
Uee. However, 1 am, tonndent that It 
wl1l continue. 

Blgl" ao_" 
The deterlent induatry haa made \lie 

of another factor helpln, the over-all 
trend toward larler packa.ea That iI 
the ability to .tore larler boxe. In the 
laundryroom or buement and the fael 
that our tarler lrowlnl famillel require 
the use of thl. product more otten. Not 
only the need for frequent UJe of the 
product, hilt the .bmt)' to .tore theac 
laraer packa,cI iI lrequenU,. over· 
looked 81 a rea.on for buylnl the tarler 
pack ale. Utilitarian product.Uke deter
lent, bleaeh, Boer wue., etc., lend 
themaelve. to these lar,.er atua becaUJe 
they aren't "fun" producia, nor are they 
lun to buy. 

So called "malic" ret.all prien have 

TuB MACAIONI JOUINAL ' 

had a material elreel on the packale 
, alze trend. Some produclJ refuse to 

mt'"e all the shelve. at price. other than r 1.', Cltn'" 31 cenll, ete.j I believe that 
n anulacturen and retallen do a beUer 

" jub of convlnclnl themlelve. that these 
1 "mllic" price. are needed, than the 

consumer really doel. However, we 
have had to the contents of sev· 
enl true In the "1m-

,uch al candy, to make a 
" " ~'.''''.lllI that will faU into the pre· 

acribed tetaU price ranle. Here It Is 
nectlliry to keep particularly close 
track of the product, the cost at It. com· 
poneqt Ina:redlent. and type of packug
Inl, aJnC8 these costa are directly related 
to the IInllhed product co.t on which 
the retail price hlnle •. 

QeD.raI Ind\lltry 'T_Un,.. 
One other Important factor arrecUul 

pack'llnl .be trend, II general Indu.
tlY "leeUnl." The froun food indu.h,), 
hu lone throuah 8 gradual reduction 
In net conten" and packale .lu. on 
veletablea over the Pllt few yean. 
Then rather .uddenly the two pound, 
I \1 pound balled veget.bles came out, 
french fried potatoCi became popular 
In a one pound plckale, fI.h portions 
Increased their net counl and content •. 
No one attributel thue chanita to .ny 
one lpeclftc reason. They "felt" it would 
work, "the conlumer would need and 
buv more." So, they tried It and It 
' \ orked. 

Print. LaM. B",ln ... 

We in the private label bUilnell have 
another Influenclnl factor which lead. 
UI (0 market and promote larler alze 
packagea. That II because the COlt 
spread between private label and com· 
peting brands II much more dramatic to 
the retailer and the conlumer In the 
larler .Iu .. Thl. II probably the re.ult 
,,{ Increued production economies real
:/00 from running )arler product quan· 
lilea and the fact that packallnl COlli 
lio not 110 up directly In relaUon to 
jlroduct contenta. 

\Ve alao notice that eertaln sllel acll 
beaer In certain IltOlraphie area •. Many 
Dr you probably have had the .ame ex
IJ(.'rlence. Oun has been that the Weal 
C(last hal had a greater influence In 
dt:\'eloplnl larler slzel. We also have 
noloo that trends bellnnlnlln the WesL 
eonlt tend to mllrate to the East. For 
Ihls reason, we watch Welt Coalt prod
ucts c10aely to see It they calch on In 
lhelr new .Ize. 10 that we can antlcl· 
)'late a move In our other market are .... 

" CUe Sbo 

Now,l would like to comment on cue 
abe. Cue alu not In relation to the .llI 
U affed.ed by the .ite of the individual 
PlckaaH Inside, but rather the number 
of lie,",. or pack, per cue. A number 

. ·t 
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of Itudles have been made with the 
cooperation oC varioul supermarket 
chalnl that lraphically outUne product 
caae movement per store, per week. The 
Colonial Study done by Progressive 
eer indicates that B8.8 per cent at the 
Items In their atores lold leu than one 
case per week, per store. 

This points oul that case pack Ihould 
be related to store turnover, on a week· 
ly basis, 110 thai the retailer does not 
need to maintain back room Inventorle. 
of spUt eDse products. There hre sludles 
showing that more efficient place ment 
of products within the ma,ter ,hlllping 
case Cacllitates price marklnl and aheU 
I tocklnl. All of these problems thllt the 
retailer faces Ihould be one 0" our 
lreatelt' concerns. Studle. which may 
be oC intere.t to you Include: The Mc
Kinsey·General Foods Study, "CUrlno', 
Space Yield Formula" In Chain Store 
A,e. and "Contribution to Pront" pub· 
lilhed by This Week magaline. 

Vari.ty 01 stu. 
The ';Jpennarket operator wanll a 

variety of sizes so that he can ntialy 
the need, of the wide range of cu.lom· 
en In hll department store of foodl. 
"l'he Increased size of families, increased 
percentaRe of Ollr population being 
older people, all le ;..d to supporting the 
range of smaller and larler package •. 11 
value is there. a larger packale la war· 
ranted. StoraRe space and oltenness of 
use also support the larger package. 
"Magic" retail prices direct lome pack
age sllca. The private label leans to 
larger packagea. An indultry may 
"Ceel" or "hunch" thai a new package 
slle will sell. 

We are face to face with the challense 
of .upplylng the American consumer' • 
need,. The answer to our packa.lnlJ 
slle trends problem w11l be to intelli· 
gently expand, or contract, our packalJc 
size. 50 that we con meet these needs. 

Cod. Dating and 
Pricing Machin • 

Marks ' Machinery Company, 2673 
Grand Avenue, Bellmore, L.I .• H.-t., has 
announced the avallabiUty of their 
Model #1100 air operated code dating 
and pricing attachment, which utllile. 
InklclI transfer leal to Imprint arells up 
tu one inch by two Inches. 

This machine has been de\'elopMI for 
intermittent motion packaging milo
chlnery, luch oa Mira.Pak, Triangle, 
Transwrop, Hayasen, AMF Bread Wrap· 
per, and Ilmllor packaging machinery. 

Variable Information can be printed 
at the point 01 packaging. The Model 
#HOO featurea quick change steel type 
and leaf lOUs. No power take art I!I re· 
qulred from the parenl machine rcduc· 
Inl installation time. A star feature ot 
the attachment i. the front location of 
the leal reel, enabling easy access for 
chanllng leaf. 

lIIumltranlc Chlckwligher 

Mechanical rejection of closed, crml!l 
underweight containers and a IIlmpH· 
ned electronics package (pictured) nrc 
feature. of a new low·eost check weigh
er from I1Iumltronlc Systems Corporll' 
tion, Sunnyvale, California. From v. re
cently Introduced line of nutomntic 
weighers called "Meeh Series." the M·2 
Underweight Reject model is built In 
attOmmodate hard -running lines of 
contained products In the 2 ounce tu 
.. pound catelJory with little or no mnln · 
tenllnce required, according to the hlnn
ulacturer. The new weigher has elec, 
trlcal weight readout and" mechnnknl 
reject sYl tem which 111 nctl\·lIled hy the 
weight of the contnlner itself. nl'CIIUSI~ 
containers denect directly ofT the wl' lgh 
belt, the complete unit occupies unly 20 
Inchcs 01 packaging line space. The 1\1·2 
model seta up easily with a contlnunu!l 
vernier adJustment. ond operntion (If 
the weigher Is not subject to plnnt eit'l" 
trlcal Interference or line \'oltuge drops. 

Mcch Serle' M-2 underweight models 
are now operating In frozen food Iinl's 
and are perfonnlng at accurades com· 
parable to any chcckweicher on the 
market, according to the manufacturer. 
Indicating Ughts are titnndllrd equ ip· 
ment on M-2 model s. Count ers, infel·d 
conveyors or other IIpccinl handlinJ.! 
t.levi~'Cs ure uptiunal. 
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Crop , ... pecto I., .. ,. 
G~neroul moilture aupplle., com. 

blned with ~cenl runlhlne and d1'yln, 
warmer weather, have benefited CroPI 
over wide arealt of the Upper Mid'o\·"t 
and Canadl, accordin, to Donald G. 
Fletcher, Prelldent, Crop Quality Coun. 
ell. Mlnneapolil, Minnesota. Delplte 
earlier deloYI, seed!nl of Ipnn, bread 
wheat, durum, ootl, barley and Oax II 
now virtually completed In North Da. 
kota. Wheat seedln" neared complction 
In louthem Manitoba and Saskatche
wan by mid.June ~ut IIUl wal delayed 
In northern portlonl of the Canadian 
Prairie Provolnces. 

Overall crop prospec" continue ex
cellent In practically an areal, but can. 
Unul!d lunlhlne II needed to promote 
plant lrowth, Fletcher satd. 

Winter wheat harvelt operaliona con
tinued In Oklahoma and .authem Kan. 
181, after niDI had .talled the harvest. 

Oklahoma winter wheat proapc:ct.t 
ran,e trom ,ood to excellent over moat 
of the Itate and yleldl of SO·» bushela 
with ,oad test wel,ht. are common in 
early harvelted Reidt. Proapecta in cen
tral Kansal Ire a1lO excellent, and bet. 
ter than expected yields will be har. 
vested In other are.. of the .tate a. 
well, Fletchrr .aid. 

Stock DI,lden. 
International MillIn, Co. hu de. 

clared It I sixth conleCUtlve quartl!rly 
cUvJdend or 30 cent. per common Ihare 
,linco becornln, a pubUc company In 
January 1964. Thl. " the 44th con· 
secutlve year that dividendi have been 
paid to International'l common Itock. 
holden. 

The current dividend was payable 
July U to holden of record of UI com· 
man .tock on July 1. 

There are 2,3",083 common abarea 
outstandlnll. The re,ular quarterly 
cUvidend on the tour Ilene. of preferred 
• tock wal allO declared, 

Lower Freight Rat.. 
Lower freight ratel on wheat mov. 

Ing west for export from the Dakota'a 
and Montana wlthltood a Onal hour 
plea for sUlpenslon by Gult por1l and 
bccame efTectlve on June 11, as orilli· 
noily announced. by the rallroadl. 

New ratel ran,in, from 88 cen .. in 
the welt to 70 centll per hundred in 
central and eastern North Dakota reo 
placed a 9~ cent rate covertn, thl! en. 
tire Itate. [JUle more thrin a year a,o 
these lame rate. were al hlih a. $1.34 
tl hundred. 
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DuN. l1li .... 
Production of durum whe.t wal eltl· 

mated at a'.7 million busheb compared 
with 15.7 mUllon lut ye.r and the 
avrra:e of n.' million bUlhel1 trom 
U5. to 1M3 accordlnl to the June 1 
U.S.D.A. aup INmmary. Ourum In the 
fields looked very lood. Motsture sup
pilei were lenerally adequate In the 
main producln. are ... 

While the crop wu maklnl excellent 
prolreu beeauN of beller than Ulual 
moisture c,,)ndltlont and an Improve
ment In moderatln, temperaturel, 
slandl were heavy and wO"'d require 
lood moistUre throulhout the lrowln, 
ltalOn to reach expectationa. Wild Gila 
are a problem In lOme are'l and It II 
believed this weed 'NUl be more dam. 8.in, than wu the cue a year a,o. 

By the end of June the North Da. 
kola Slate Extentlon Service In c0-

operation with the Department ot A,rI
cullure .tated only I per cent ot hard 
wheat had reached the he.dinl Itale 
((:Impared with 1& per cent lut year 
and the aVel'lle of 11 per cent Belt 
proareu "u In the IOUlheut portion 
of the atlte where lbout 40 per cent 
waa In the boot staae or beyond. Durum 
w .. even later with U per cent It III 
JolnUn, or leuer .talel Ind only 7 
per cent In the boot. 

JoinUn, " defined IS developln, 
Join .. or node. and Intemodes in a crall 
stem. Boot" the .heath, the lower part 
of the leaf that eneasel the Item Ind 
crop head. -_. 
N.rth Dok ... Mill StoN,. 

Construction of a · I,OOO,OOO.bUlhcl 
Iraln Itorl,e facUlty at the Itate-owned 
North Dakota M1II and Elevator In 
Grand Forkl h.. been approved by 
the North Dakota Induatrl.1 Commll. 
.10n. The commlulon set a limit of 
$&00,000 on expenditure for the project. 

P. R. Fouen, leneral manl,er of the 
mill, has IndJrated thlt eGMtruction of 
the Itora,l! unit, of concrete, will be 
atarted al quickly .. poulbll!. 

Govemor William L Guy, who alao 
Ja chairman of the induatrial commll
.Ion, Aid the .tora,e expanaion was 
authorized in anticiPltion of increased 
Ihipmen" of whrat and other crain. 
out of the Ita Ie, He Slid the Itate II 
expectln, a reduction in lrel'ht ratel, 
particularly .i,nlnclnt for tralnloada. 

Dou,hboy DI,IHn. 
The board of dlrutol'l of Oou,hboy 

Indu.triea. Inc., New Richmond, WII
cOMln, declared a re,ular quarterly 
dividend of 12li: ctnla a Ihare on 
1108,711 Iharel of common _lock. The 
dlvld~d was payable July SO to Itock
holden of record July 7. 

.... NlLV_ .. 

1 ....... tion.1 MIIII .. Co. .... _.cn ... ppel .......... 
International MilUnl Co. has In. 

nounced two chan,e. within III U, S. 
durum produc.. IIIrI drpartment. 

Ten')' M. Butorac h., been promoted 
to mid welt relion durum producll utel 
mana,er, and Richard L. Vellell will 
Join the company as aulltant U. S. 
durum produc .. lalel mana,er. A. L. 
DePasquale Is U. S. durum productl 
IIlel manaaer. 

Butorac jolnl!d International in 10110 
al a trainee. He became manalement 
recrullin, and tralnlnl manaler In 
1962. and IIlnce 1964 bill been aulltant 
to the U. S. durum products ulel man. 
aler, A 10~7 ,raduate of St. Cloud 
(Minn.) State Colle,e, Butorac received 
an M.A. de,ree from the Univen'l.:. of 
MinnelOta In 1959, 

Veueb I. a 19111 lraduate of Cornell 
Colle,e In Mt. Vernon, JOWL He Joined 
General MIn., Inc., In 1956 follow In, 
four yean al an omcer In the U. S. 
Atr Force. Vellel. wal mana,er of 
durum salel for General MIllI prior to 
that company'l departure from thc 
durum bUllnru . 

So .. lc .... nnl, .... ., 
Geor,e E. Hackbulh, Chlca,o Sales 

Mana,er for Internalional Millin, Com. 
pany and Mana,er of the Central Our. 
..... Produc" Salel Re,lon, observed 
hll 311th anniversary with the company 
In June. 

N.w OOlc ... 
Ray Wen lui, Douehboy Indultne., 

has been named chairman of the Durum 
CommlUee of the MUlers' Nationll 
Federalion. 

John Wrtlht of Edmore. North Da. 
kota, hu been elected prelidenL of thl! 
U.s, Durum Growen A.uoclatlon. 

1iIB MAc.uoHI JOUIH'~ 

Chick P"'uctlon 
There were 68,1198.000 cSC·typo chicks 

hatched In May, according to USDA 
Oepartmrnt of Allriculture Consumer 
and Markelina Service reports. This 
figure wal down 11 per cent from Moy, 
1964, and the Imallest May hatch or 
egg.type chlckl of record. 

Lo Ro.a Ad,ertlH' 
Palteurilation 

All re,ions of the country reported 
decreases: 19 per cent In the North 
Atlantic, 17 per cent in the We~t North 
Central, 7 per cent In the West. 0 per 
cent in the Eaal North Central, and 
4 per cent In the South Atlantic .md 
South Central. 

The hatch of ega-type chicks during 
the first five monthl of this yeDr totaled 
271,587.000 chicks. a decrease or 14 
per cent from the aame period. last year, 
ahd the Imallelt egg·type hatch of 
record for these month •. 

The number of "egg-type" eggs In 
Incubators on June 1 wal up 3 per cent 
from a year earlier. 

This very sharp drop In the numbcr 
of egg-type ehlckl put out Is bound to 
be felt in the fall and winter produc. 
tlon. Traden indicate that prlccs on 
all frozen and egg lollds will have to 
advance now to renect the price ad
vances In the IIhell eg, marketl. 

Sh.1I Egg Production 
Total shell egg production In May 

was practically the lame al In 1064 at 
18,000.000 cases, which wnl 488,889 
cases more than in April. 10611. Egg pro
duction on June 1 this year stands at 
76,799,909 cases, also the lame as the 
same period of 1964. 

In 1964. the Government was buying 
e,g solld~ in very lorge quantltlci. This 
year thl..! eggl have been Itored in tht. 
amount of 273.000 casel during May. 
June Itoring a\lo has been heavy. 

Poul F. Skinn.r 
Paul F. Skinner, 40, Omaha Arca 

Sales Supervisor or Sklnncr Macaroni 
Co., died June 13 in an Omaha has· 
pital. His dcath wall preccdcd by u long 

'iIIncli. 
Mr. Skinner Willi the brothcr or 

Lloyd E. Skinner, President of Sklnncr 
Mocaronl Co. 

Paul Skinner II lurvlvcd by his wife~ 
Lucia, and one other brother. Eugene 
M. of Westport, Conn. 

Loul. 'etto 
Louil PeUa paaaed away June 27 lit 

the age of 85. He Itnrted in Oour lalel 
with General Mills In 1909 and repre
sented them In durum In New York 
City Iince ,olng into seml·retlrement 
in 1946. 
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V. La Rosa & Sons. Jnc., the nollon' /I 
largest seiling brand 01 mncoronl, IIpn
ghetli and egg noodlel, will use 1000· 
line newspaper ads In major cltlel to 
tell consumers the company uses only 
posteurized eggs in Its products. Adver· 
tislng, which will appear ofter mid
June in about 40 newspapers In Ncw 
York (Metropolitan areal, Philadelphlll, 
Mllwnukee, and the larger cities of 
Rhode Island, Massachusetts and Con· 
nectlcut. is expected to moke ohout 
I~,OOO,OOO render Impressions. 

The campaign grew out of recent 
newspoper publicity given to a Food 
and Drug Administration Investlgotlon. 
The government agency turned up 
lalmonella organisms . rrom damaged 
whole eggs. and In cake mixes pre
pared with contamlnoted eggs. An FDA 
official was quoted as saying ordinary 
cooking temperatures do not kill or· 
ganlsm, "but pasteurization does." 

"We have been using only postcur. 
IZl'd eggs In our noodle products ror 
mor~ thon two ),eal'll," sold Vlnccnt S. 
La R050, president. "and we Cclt we 
ought to make this (oct known to con· 
lumen. Newspapcrs I~t,ned the quick· 
cst way to get the Information to th~m." 

The 1000-line ads carry the bold 
hcadlinc, "Important News," 8 reprint 
or a news story thot originally appeorcd 
In Supermarket N.WI, ond a stotement 
that "La Rosa pasteurized egg noodles 
are on your grocer's shelf now I" 

Lo Roso's advertising agency Is Hicks 
&. Grelst Inc. 

Bolley Appointed 
P. R. Fossen, Mnnager of the North 

001(010 Mill nnd Elen'otor, hn' on· 
nounced that Hnrry I. Dlliley will be 
their durum sales rt'prcsentativc for 
the Southcast area of the United States. 
Mr. Dolley was formerly associated with 
Gcneral Mills, Inc. 

Joyce •• Eot Macaroni 
Ten thousand Joycees from all ovcr 

the United States had macaroni at the 
National Convention or Junior Chum
ber of Commerce meeting In BuR 010, 
New York, June 21-25. 

The project wus the result of clfortll 
by the local chapter at Oe\'1111 Lake. 
North Dakota and hud the 1I~~istun('e of 
the North Dakota State Wheat Com· 
mission. 

01010 Macaroni Compun)' or BufTultl 
lupervised the prepllration of the d:J
rum treat during the two nlghtll liet 
aside for VllriOUS Itatrs to pro\'id'! rood 
or beverage distinctive to thcir state. 

...DM Advertising 
Cont .. t Winne .. 

Six macaroni mnnufm:tun'rs n " ·l'h' .. d 
prlzcs In the ADM durum lind Imkt'l·y 
nour advertising contests. 

The contell ls were the kh It-oil "r 
ADM's ne ..... ad\'ertisinu prugl'ams in 
the macoronl ond bokinG pruducts In
dustries. 

Wlnnerl In the durum pruducts wn
tests were: 

First prlzc_George Grunm'('i, lira
nuccl Mucaronl Products, San F'n, Il ' 
cisco, California. 

Second ploce ..... lnncn-Jcl·oll1c lIlitl 
Hobert GucrrJsl, Son Giorgin Mut'a
ronl, Inc., Lebonon, Pcnnsyl\'unia: 

Third place winners-Lloyd Skinllt·'·, 
Skinner Macaroni Company. Omaha. 
Nebrnska ; Ho ..... ord Wolfe, Greut A .'I.: l' 
Tea Company, Inc., Tcrre Haute, lndi 
ano; D. A. Kuhn. Prince Mucuruni 
Manuracturlng. Detroit, Michlgun. 

Macnronl manuracturers and hnkl·n 
were sent preprlnts or indi\·jdual ADM 
odvcrtlscments which will he IIPI)car
ing In trade publications durinJ! thc 
coming months. Rccipients or !lu.! pre
prints were asked to ronk them in the 
order of "adVertising errectiveness." 
Entries were judged against the ronk
Ing given each of the ad\'el'tiselllcnts hy 
the majority of contestunts. 

Twelve prizes were owardec\, "Ix in 
the boklng field and six to mucmonl 
monulncturers. 

Two 13-lnch portable telc\'isiun ~t'l s 
were owardcd first plnce winners : foul' 
tape recorders were awarded secum! 
place winners; six mlnluturc trambtlll' 
delk radios went to third place win
ners. 

To lI.t.,,,,I". th. pll •• wlnn'U Ihol tied lor 
lc(ond and third placCi In the macoronl ad 
Judging contut conducted by the ADM 
burum and Flour D i yl' lon~. George Utter, 
general I4lei manager, drew Ihe lucky 
nomei. Haldino the brlrod ba\kCI h John 
Rusinko. ADM Ilrodu(! odyerli\inn man
ager. 
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WORD FROM WASHINGTON ~. -:.:"': 

by Robelt M. G_n. E .. cull •• *_'1. ot tho 6let Annual Mooting. N. M. M. A.~ ·· ~ . 

L ast year the Canarels of the United tetUnl lUeh h~II.).Uon now Inelu ' " 
Slate. allocated $2,5:;0,000 to set 24 bakln., mUlin •• and wheat p 

up a IS·mun Notional Commlaslon on Ina: companies, .. well .1 the Ameriel 
Food Markellng< The rood Induatry be· Bakery and Confectionery Workers 1 
('orne alarmed over olleeaUons of temltlonal Union and the Bakery .n~ 
wronlldoingl voiced by frcelwlnglng Confectionery Worken Jnlernatlci.alic-
Congfessmen and ovcr potshots taken Union of America. They are trying to-
at various food companies and groups .how how an inere.ae of 30 centl a 
by the Federal Trod'! Commission and bushel on wheat wlll result In a 2.cel\l~ 
other agencies. tax on a pound of bread (and 1 v.. to I.' 

President Johnson ll.ppointed a Spe- cent. a pound on macaroni). ' _,\ 
clal Aulstant for Consumer Affairs In Representative Qule, a RepubUc~, 
Mrs. Esther Peterson. She has appeared from Minnesota, stated recently thaa:.. 
ot various food meetings support.ing "any Democrat who votes for an exc:llOJ 

the approach taken by Senator Philip tax cut on fun and Cadlllacl and thC!R 
Hart of Michigan and Senator Paul turns and votes to niH the price of 
Douglas of Illinois, who railed for truth bread by taxin, millen 11 gain, to hear 
In packaging and truth in lending. plenty about it in the 1968 campaign." 

Senator Hart recently released a 35- But the Ihoutin, lin', over. because 
pale I tatement for Indullon In the a farm bill faces the threat of a Presl-
~ord of Senate henrings on his pack- dentlal veto unleH the bill reduce. 
a,lnl bill. He lDys Govemment agen- Federal costs. 
des today are required to prove a par
ticular practice as deceptive. and this is 
hard to do In the courts. But under his 
bill, the aiencles would be empowered 
to decree. with precision, what practlcC'! 
arc deceptive-and then not have to 
prove deception In each case. 

''RIgid ao.,.lrDJIHIllJ Control" 
This concept 11 completely contrary 

to our historic eoncepl of Government 
regUlation. M WiI1lam B. Murphy, 
president of the Campbell Soup Com
pany, tesUDed, the bill "would sub
stitute Li form of centralized and rilld 
Oovernment control for a present sys
tem which prohibits any deception or 
abuses but otherwise allows free play 
for Indlvlduallnlenulty and Initiative." 

Industry witnesses, who oUlnumb: r
cd lupporters of the bill, at Congress
Ional committee hearlnls, about 3-t0-1, 
apparently have put it back on the 
Ihelr for another year. Our own Lloyd 
Skinner, representing the Small Busl
neuman's Auoclatlon, was one of those 
who testlfted. 

Volunlary Compllanci Program 
The development of a voluntary com

pliance program for grocery packaging 
and labeling was authorized by the 
Board of Directors ot the Grocery man
ufacturers of America, ond announced 
ot their midyear meeting, It will be pre· 
sented for adoption at their Annual 
Meeting in November. 

It was allO announced at the GMA 
Meeting that the booklet ''Trade Prac
tice Recommendations for the Grocery 
Industry" had been revised and re
published. This Includes recommenda
tions for payments for advertising and 
premotlonal services: cooperative mer-
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C ."I '1ndlslng alreemenls: deal mcr"han
(Jise; point·of-sale material: promo
tions; coupons: salesmen calling on 
headquarters: salesmen call1ng on 
stores: new products: communications: 
buying committees: out of stock: spot 
for price marking: shipping calCs: 
distribution: unitization; pal1etlzatlon: 
standard invoice tonns: comply In; with 
Robinson-Patman law; additional lUI
gestlons for spots tor price marking: 
additional recommcndatlons for grocery 
products' shlppln, ca.es. 

Wh ... 8W 
The Administration's whcat bill for 

1906 breezed throuah the House sub
committee recently and was Iweetened 
con.lderably lor proc:lu~ers. In addition 
to lI~rallzln, tho voluntary acreale 
dlvenion provision, the IUbcommlttee 
provided for a four-year Instead of a 
two-year prOlram. and ftxed certificate 
cost at full parity Instead of 65 to 100 
per cent, at the discretion of the Sec
retary. Thl. change alone will r.dd 
$35,000,000 to the cost of wheat when 
milled. 

The Administration's fnrm bill runs 
Into Increasing dlfficultlcr, b:!rauIC the 
provision ror cotton Is currently dead· 
locked. During the Jast week of June, 
Chairman Cooley Introduced a new 
version which faces vigorous opposition 
from cotton growers: it would sharply 
reduce price supports on cotton and 
attempt to make up the difference 
throush direct Federal payments. 

Cries ot "bread tax" apparently are 
makin, an impact on urban represen
tative .. A wheat ulCra' committee pro-

UlllItdI Elon 
On the happy aide, there have been 

a halt doun meetlnls in the past hllf 
dozen months, at wheat Irowers, mill
ers, nnd end product producera, to dis· 
cuss a united Indultry etTon to promote 
research and promotion ror wheat and 
wheat foods. Under auspice. of the De
partment of Agriculture, Howard P. 
Davis conducted thelO meetings until 
an Interim Orsanlzation was set up 
compoaed of a '15·man Board rcpre
aentlnl oraanb.atlona from the three 
pllmary segmenls of the Industry. They 
have, in turn. elected an Executive 
Committee who are exploring prolram 
poaslbiUtiel and alternatives for nnanc
Inl. 

Last fall, In an unprecedented move. 
aU &elmentl Involved In the manu
facture and distribution of ,racery store 
merchandise united In a massive "Food 
Is a Barlain" promotion. The messaie 
hit home. In fact, It reached millions 
of homes. A follow-up survey showed 
that several mUllan additional house
wives now have " more appreciable 
understandln, of the problems ot brinl
Ing tood fre." tann to table. Out of the 
promotion evolved a permanent body. 
The Food Council or America, com
prised of the ellht leadlnl food trada 
associations. It. first chalnnan Is Jo
seph G. Foy. The purpOIe of the Food 
Council II to continue to Improve tha 
Indultry's Image and tell the consumer 
the facls about the food Industry on a 
statellmanllke plane. . 

It is apparent that as lon, as ,till'/. 
food Industry is a tarset of PQUtiGialo" 
propaganda, that the mOlt etfef:"ve ·~ 
fenses will be unIned et!ort. th ~d,filtG-~ 
trade associations. .. ' .'" -' ':~ 

-'1 ' 
TuB MACAIlONi JouIN}.)i!!'I 

mit ... and school market will grow and grow and grow for you 
feed it its own special kind of spaghetti] 

tho requirements of U. S. Food Dnd DruB Definitions and Stan
dards of Identity for Macaroni and Noodle Products, as amended. 

To find out more about the advantages and economic e!Teets of 
MVVAPLEX ConcentnUed Olyceryl Monostcarote, gct in touch 
with DIJllllalion Protium Im/uslr/~s, Rochester, N. Y. 14603. 
Soles offices: New York and Chicago. Oislribulors:Wc:st COllst
W. M. Ciillics,lnc.: in Canada-Distillation Products Industries 
Division of Canadian Kodak Sales Limitcd, Toronto. 

1~~iJ 
Dlltil&ltion ProcWcu IneNlmllls I divilian at Elltmln Kodak l:amp.1tV 
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L.ft to ",h,: Bill Berger, deportment manoger at Buhler, MInne
apolis; Mr. Go~~er, plont manager, Migros mccaronl factory, 
Buchs, AG: Horace P. Gioio, president, Bravo Macaroni Compony, 
Rochester, New York; Jo~eph R. Vo~ile, Roches.ter, a friend 01 Mr. 
Gioia's; and Paul Froelel, ~oles engineer, Buhler, Uzwi1. 

L.ft to ,,,h,: Renzo VOlsall, sales monoger, Mocoronl Division, 
Buhler, Uzwil, Swillerlond; Bill Berger, deportment manager. Buh. 
ler. Mlnneopoli~; John F. Curry, vice presldcnt-producHan. C. F. 
Mueller Compony, Jersey City; and Or. H. U. Widmer, manager. 
Macaroni Division. Buhler. Uzwll. 

Macaroni Men Tour Europe 
During his recent trip to Europe, Mr. 

John Curry, vice president - produc
tion, C. F. Mueller Company, Jersey 
ClIy, New Jersey, visited macaroni 
plants in Germany, Switzerland and 
Italy. 

In Switzerland, Mr. Curry visited the 
Buhler company at Uzwil, the new Mi
gros macaroni factory at Buchs AG, 
and the StetTen macaroni factory at 
Wolhusen LU. 

Mr. Horace P. Gioia, heud of the 
macaroni manufacturing firm, Bravo 
Macaroni Company, of Rochester, New 
York, visited Switzerland and ltaly. 
In Switzerland he visited the Buhler 
company nt U ... wll and the new Migro! 
macaroni factory at Buchs AG. 

W,ddlng Arch. Robert Heimbu rger and He. 
lene P <:th .... 'ere morried re"en.'v in Morlen. 
hein, . ,s·Rliin) Fronce. As they left Ihe 
church. Ihrl" marched under Ihe woving 
slrand~ vi poslo held by Ihcir Iritnds. Mr. 
Heimburger i~ 0 principal in Ihe macaroni 
compony "La Colombe." 

The IPACK-IMA Show 
The fourth edition of Ipock - Ima will 

be held on the Milan fairgrounds from 
September 11-17. On display will be 
packing and packaging machinery; 
packing materials and products; food 
processing machinery, Including the 
largest display of macaroni-making 
equipment In the world. 

The foreign countries which arc to 
participate In this edition arc: Austria, 
Belgium, Denmark, France. Norway, 
East Germany, West Gennany, Great 
Britain, Sweden, Swlt ... erland and the 
Unltetl States. 

Ipack - Ima Is set up as a hi-annual 
exhibition. This year they will present 
for the first time In Europe an im
portant cross section of American pack. 
ing and packaging equipment through 
the United States Trade Center. The 
center represents the U. S. department 
of Congre!! in Italy and the display 
has been promoted by the Packaging 
Machinery Manufacturers Institute. An 
organization with 140 members and 
headquarters In New York. 

An international meeting of ma
caroni manufacturers hlls been sched
uled with representatives coming from 
e"ery EUlopean country and also from 
the United States. 

The exhibition will be housed In n\,C 

large pal·iIions and ..... iII cover nn nrea 
of 86,000 square yards. 

Foreig" Visitor 
Joseph Portelli. monaging director of 

Pastas Alimenticias Portelli, Hamrun, 
Malta, wos In the United Slates In 
June to \'Isit American macaroni manu
facturers. The Portelli plant In Malta 
exports the greater part of their pro
duction to the hallan mainland. Volume 
has been illcreosing so plans arc bcing 
made for a new plant to be reody for 
operation next year. 

, • ", +' , I ' - •• ; , • .' . 

India Teltl Durum 
The Ministry or Food and Agricul

ture or India recently tasted U.S. durum 
to determine Its acceptability when 
made Into the traditional Indian "chnp. 
patti." 

Consumers Indicated favorable re
sponse to chappattl's made from Hard 
Amber Durum. Amber Durum and 
Durum were found to be less desirable. 
Tests were made from representative 
samples of the three subclasses ond 
results compared with natlvc Indian 
wheot and U.S. Western White no ..... 
being used. 

India is the largest Importer of U.S. 
wheat under the Public Law 480 pro
gram. Durum was declared eligible for 
export under the terms of this program 
only recently. 

Agent Named 
The DeFranclscl Machine Corpora

tion of BrooklYn, New York, hos named 
the firm Brldson James. A/ SIA. Pty. 
LId. of Melbourne. AUstrallo, as their 
sole representativc In Australtlsio. 

Hot Number 
n & F Macaroni Company 01 EI Paso 

has been cashing in with dally publicity 
on the Herllld·Post "Sizzler" contest. 
The Scripps-Howard paper Is running a 
contcsl for readers to gUess when the 
first ofllrinl report will verify II 100 de
gree henl in the city. Loclil merchants 
arc giving prizes for the contests, in
cluding a case of 2~ packages of R & F 
spaghetti. 

The sun shone In EI Paso for the 
I081h consecutive day recently. and the 
paper noted the sun had failed to shine 
only one dilY out of the past 1,231. 

TilE MACARONI JOURNAL 
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- .- HERE. ARE THE .. MEMBERS. _" .-¥. 
• oC the Nattonal Macaroni ManurlC'turen Assocl. tion, dedicated to elevatin, macaroni and noodle produru manufacture 

to the highest plane of efficiency, effectiveness and public scrvicc-indicated with the letter A . 
• of the National Macaroni Institute, organized to popularize macaroni and noodle products through research and pro

motion-Indicated with the letter J. 

MACARONI MANUFACTURERS 
A -I American Beauty . ..••.•. . •.• Los AnFI." Calil. 
14-/ American Beauty ••••. . .• . •••••• Denver, Colo. 
14-/ American Beauty ••• •••• •. . • Kansas Oty, Kanl. 

' 14_/ American Beauty, Ouality Div . • •• St. Plul, Minn. 
tA_/ American Beauty ••• . •• . •• •.. ••. . St. I.oul., Mo. 
1 A-/ American Beauty ••...• . ••..... .• Dallas, Tex. 

A American Home Foods .. • ... •• . •• . • Milton, Pa. 
J A Angelus Macaroni Co ..•.•. .•• Los Anaelcs, Calif. 
A-I Anthony Macaroni Co •• • • • • .. Los AnFlca, CallI. 

A A.len Noodl. Co . ••• . .• . •• ... •• . • Whccllnl, iiI. 
' A Barilla G. R. F. III S. p. A ••. . ..• . • . Pann., Italy 

A B. Birkel Sohn. . •• • •• . • •• •• • Stullprt, Germany 
A W. Boehm Company •• • • •. ••.•••• Pittsburgh, Pa. A·' Bravo MacaroDl Co • ..•...... . Rochester, N. Y. 
I Caillomi. Pille Co . •• •••. • • ••• San Jose, Calil. 

14·/ Californla~Vutcan Macaroni • • San Frandsco, Calif. 
A-I John B. Canepa Co .. . . .. .. ... .. .. . Chica&o,III. 
A-I Cat.1II Food Producu ••• ... ••• Monlleal, Canada ,A Charbonn.au, Ud .•••••.••••• Monlleal, Canada 

A Cicero Macaroni MIg. Co ••• .. ••••••• Clcero, III. 
I A Constant Macaroni • • .••.. • St. Boniface, Canida A·' Conte Luna Foods, Inc . •••••••• Norristown, Pa. 

A Costa Macaroni Co .•••••• . •.. Los AnFIcs. Calil. 
A·' The Crtamette Co. . . . . . . ..• Minncapolis, Minn. 
I A Creamettc Co. of Canada ... ••• Winnipeg, Canada 
A Crescent Macaroni ••• •• •. . •••• Davenpon, Jowa 

A-I Cumberland Macaroni MIg. Co. Cumberland, Md. 
A·/ Delmonico Foods, Inc. • . • •...... Louisville, Ky. 
' A 3 Glock.n ...... .. .... .... Wclnhelm, Germany 

A DUleh Maid Food Packing •. . .••• AII.ntown, Pa. 
A-I EI Pasn Macaroni Co . .. . .. .••••.• EI Paso, Tex. 

A Fiesta Macaroni Co. • . •.. ..... ••• Hialeah, Fla. 
A-/ Fresno Macaroni Co •.. .. •••• . ••• Fresno, Cam. 

t A Gabri.l. Macaroni Co. . ••••. Los Angeles, CallI. 
• A Gioia Macaroni Co •• . •.••• ..... • Buffalo N. y, , A~' Golden Grain Macaroni • .. •. San Leandro, Calif. 

• A·' Golden Grain Macaroni ........• Bridgeview, III. 
: A·/ Golden Grain Macaroni . .. .•••... Seanle, Wash. 
, A·/ Gooch Food Products ••.•..•••• Lincoln, Ncbr. 
, A-I A. Goodman" Sons ..••• I.ong Island City, N. Y. 

A-I I. J. Gras. Noodl. Co .•.••••....•• Chlcago, Ill. 
A·' Horowitz" Margarcten • . •• Long Island City, N. Y. 
A -I Id.al M,caronl Co. • ... ... Bedlord H.lghts. Ohl. 

A Inn Maid Producu, Inc .•••.. . Millersburg, Ohio 
A-/ Jenny Lee, Inc ••. • . .. . . . . •••• St. Paul, Minn. 
A-I KI.ntzel Noodl. Co., Inc .... •••.• SI. I.ouls, Mo. 
A-I V. La Rosa" Son • ....... .•• W.stbury, N. Y. A-' V. La Rosa It Sons .•. ... ••• • Danielson, Conn. 
A-I V. La Rosa" Son ..... : .. ...... Hatboro, Pa. 
A-I Y. La Rosa" Sons· Tharlnger Diy. 

. • . • • . • . . • • • . . . . . • . • . • • • • • . . Milwaukee, Wis. 
A./ V. La Rosa" Sons· Russo Div • . • . 00lcago, III. 

A Luso-American Macaroni Co . • . Fall River, Mass. 
A-I D. Merlino" Sons .... • . ••. .. . Oakland, CallI. 
A-I C. F. Mu.lIer Company •••••. . J.rsey City, N. J. 
A -I National Food Producu, Inc .• •• . N.w Orl.an., La. 
A -I N. w Mill Noodl. " Macaroni ..•.•• Chicago. III. 

A Noody Products .... ............. Tol. do, Ohio 
A-lOB Macaroni Company .... . •.. Fort Worth. Tex. 

I PaJamount Macaroni MIg. Co .•. Brooklyn, N. Y. 
A -I P.nn.ylvanla Dutch - M.p. Inc. •• Harri.burg, Pa. 

A Philadelphia Macaroni Co. . •.. . • Philadelphia, Pa. 
A-I Porter-ScarpeUi Macaroni Co. . •.. Portland; 01<: • 

. - -

A-I 
A-I 
A·I 
A-I 
A-I 

A 
A-I 

A 
A-I 
A-I 

A 
A 

A·I 
A-I 

I 
A-I 
A-I 
A-I 
A-I 

A 
A 

A 
A-I 
A-I 
A-I 
A-I 

Prince Macaroni Mfg. Co ••. . •...• Lowell, Mass. 
Prince Macaroni MIg. Co . .• •••• Brooklyn, N. Y. 
Prince Macaroni MIg. Co. • ••. Schiller Park, III. 
Procina-Rossl Corporation •••..••. Auburn, N. Y. 
Ravarino " Freschl, Inc ... •..•••• . St. Louis, Mo. 
R.fined Macaroni Co • • •.... • • ••. Brooklyn, N. Y. 
Roma Macaroni Co .. • •.. • .. San Francisco, Calif. 
Roml Fuod., Ltd. • • • . •• • .•. .. • Weston, Canada 
Ronco Foods •.• •... ••• . . .... Memphis, Tcnn. 
Ronzonl Macaroni Co ..... Long Island City, N. Y. 
Poler Rossi" Sons . • .... ..• • •• Braidwood, Ill . 
Roth Noodl. Co. .. .. .. .... . ~ .. Pittsburgh. Pa. 
San Diego Macaroni Co .• •. . .. San Diego, Cam. 
San Giorgio Macaroni. Inc . ..••••• Lebanon, Pa. 
SL I.oul. Macaroni Co •..••. ... • .. SI. I.oul. , Mo. 
Schmidt Noodl. Co. . • • . ..•••.• • Detroit, Mich. 
Shrev.port Macaroni MIg. Co. . ••• Shrev.port. La. 
Skinner Macaroni Co. . • . ••.••••• Omaha. N.br. 
Superior Mlcaroni Co . ••• . •. Los Anaclcs, Calif. 
U. S. Moe.ronl MIg. Co ••..•... Spokane, Wash. 
V.lIa Macaroni Ply., Ltd. 
••••••••• • . . .• ..• .. Roscbery, N.S.W., Australia 
Viva Macaroni Mfg. Co . •••••••• Lawn~'1tc, M ::.!! 
Wei.. Noodl. Co. • . ••• . . ... •. C1ovcland, Ohio 
West Coast Macaroni Co . ... . ..• • Oakland, Calif. 
Wcstern Globe Products, Inc .. . Los An~les, Calif. 
A. lertga's Sons, Inc •• . •• • .•••• . Fairlawn, N. J. 

ASSOCIATE MEMBERS 
A Amaco, Inc . .. .. .. ............. . Chlcago, Ill . 

A-I Amber Milling Diy., GTA ••.... SI. Paul , Minn. 
A Ambrctle Machin.ry Corp . •••...• Brooklrn, N. Y. 

A-I Archer Daniel. Midland Co ... Mlnn.apohs, Minn. 
A Asccco, Inc. . • .. • . . . . ..... 1.0. Ang.les. CallI. 
A Ballas Egg Producu Co. . ....... Zanesvlll • • Ghlo 
If V. las. Benincasa Co . . ••••••. .. Zanesville, Ohio 
A Bralbantl Company ••••••••••••••• Mllan, lIaly 
If Buhlcr Corporation •••• . •••. • Minncapolis, Minn . 
A Clermont Machine Corp .....••• Brooklyn, N. Y. 
A DeFranciscl Machin. Corp .. ...•• Brooklyn. N. Y. 

A-I Doughboy Industries, Inc .... . N.w Richmond, Wi •. 
A E. I. DuPont Company, Film Depl. 

• • • • • . . . • • . . • • . . . . . . • • . . . • • Wilmington, Del. 
A Faust Packapng Corporation .••• Brooklyn, N. Y. 
A Fl1her F10unng Mill. Co ..... .. ••• ScatO., Wa.h. 
A Hcnnlngsen Foods, Inc ••.••••. . New York, N. Y. 
If Hollmann·LaRoche, Inc . .. •.•• ... . Nutley. N. J. 
A Hoskins Company .. . ••.....•• Libertyvlll., III. 

A·/ International Milling Co . .... Minneapolis, Minn. 
A Lawry', Food., Inc • • •• ••. . . .. Los An~.I .. , Calil. 
A D. Maldarl " Son., Inc ••..•. . •• Brooklyn, N.Y. 
A McCarthy and Associale •.. •• ... N.w York, N.Y • 
A Merck" Co .. Inc .......... . .. .. Rahway. N. J. 
If Munson Bag Company • . .•.• ... . Cleveland, Ohio 

A -I North Dakota Mill " Elevator 
• . •• • •• • • •• • . t • •• • .•• • • Grand Forks. N. Oak. 

A Wm. H. Oldach. Inc •• .. •• • • . • . Philadelphia, Pa. 
A·/ Pcavey Company Flour Mills .. Minneapolis, Minn. 
A-I RossotU Lithograph Corp .•..• North Berscn, N. J. 

A Schn.lder Brothcn, Inc. . •.••..••• Chicago. III. 
A UnilCd Stale. PrInting and Lithograph 

• .. . .. .. ... \ •• • •• ••• . ••••• N.wYork. N. Y. 
• A Vitamlns. Inc: .... .. ...... .. ..... Chl.ago. III. 
A wan ... " Titman, Inc ..••••.••• Belleville, N. J. 

... ... ~ . 

CONVENTION 
COVERAGE 

Election ruultl-Speokers' reportl 

Read all about the 61st Annual Meeting 

Photo. from the locial e.entl-

in the September illue of 

this ••• 

Send your $5 lubscrlptlon 
($1.50 IlION out of the U.S.) 
to 10. 33', Pol.tln., m. 60067 

Wallace 
& 

Tilman 
team ... 

~
YOUR can VITAMIN 

solve . ASSAY 
PROBLEMSI 

The WIIIIce .. Tlemln NA Feeder I. d"llntd to livl 
accuratl mlterin. of tht .mlll qUlntltl" needtel for 
tnrichment addltlvtl. 
It ftld. 1 to 120 oz per hour. III hopper hold. tnOUlh 
for 3 hOUri It mlXlmum fted. And It lets you IdJust 
feed rat. with mleromettr Iccuraey whllt runnln. 
or .topped. 
"N·Rlchment.A"i& Ilv .. you a uniform Ind dependlbll 
enrichment mltlrlil. With INRA Ind In NA f"dlr, 
you'" .ur. of correct vitamin .... y. tvlry tlml. 
Thl. WIII.ee & Tllrnln tl.m. from flour·treltmlnt 
,peelilists, has provtd 1t .. 1f In mills for over 20 y .. ,.. 
Infonnltlon from Iny W&T offi CI or Dept. N·UI!5.53. 

' -

MACARONI 
JOURNAL 

JACOBS-WINSTON 
LABORATORIES, Inc. 

«ST. 1920 

CONUltin, and Analy'ical Chem;.'., .pee;ali.;n, 
in all m.tt.r. ;nvolvin, the .. aminalion, produc
tion and ,.belin4 01 Maearoni, Noodl. and E.
Producl .. 

l-Vltomlns ond Mlnlrol, Enrlchmlnt Allay •. 

2-111 Solldsond Color Sco,oln Egg', Yolk. and 
III Noodl". 

3-5lmoll"o ond Flour Anolrlls. 

4-lodont ond InMet Inf.stotlon Inniligotions. 
Microscopic Anolr .... 

5-SAHITARY PLANT INSPI<:TIONS AND 
WRlnlN "POIlTS. 

James J. Winston, Director 
156 Chambers Street 

New Yark 7, N.Y. 
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I 
Several yeara "0 1 knew 8 youn, 
, advertising man who quit his job 
tto open hi. own .,eney. My fnend, 
pon Larlck, wal Ionian drive and 
, lm_llnation but ahort on capital. He 
needed at least one bl, client to really 
,et on a firm tooUo,. Then hi' chance 
came. He was ,Iven the opportunity 
to bid tor the account . of a leadln, 
coffee firm. 

• Don', heart uok at hi. flnt IntervIew 
rUh the company', advertilln, man. 
aler. He learned that other _senele., 
Includlna: lome of the clly', laraea', had 
lubmltted elaborately prepared presen

) tatolll. Don, who wu barely meeUn, 
~ hil rent, could not hope to duplicate 
I them. He thoucht tut. "I don't work 
\ with elaborate preaentaUonJ," he told 

J the ad manager casually. 
\ "But how else can we tell if you can 
i do the Jobf" the manaler asked.. Don 

knew that the flnal decllion would be 
made by the company'. board of direc. 

'l tors. 

The CIlcu1alod JIWr; 

"Do you think your board would ap. 
predate D Iiilood idea if they heard it?" 
he D.ked the advertllin, manager. As. 
.ured that it would, Don reque.ted an 
audience with the board. It W8J 
aranted. 

My friend made a brililant oral pre •• 
entation with the aid of only a few 
note. on the back ot an old envelopel 
He aot the account ar." went on to 
become one of the mo.t f.\Icceasful ad. 
vertl.lnl practitioners of hi. time. It : 
told you hi. firm'. name, you would 
; '!C:oa:nlze It Imlnedlateiy. But his Iden. 
tity 11 not the point of thl • • tory. What 
I want to emphasize I. that Don was 
not afraid to take a calculated ri.k. He 
acted boldly, a .tep that salelmen 
mlaht well emulale. 
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SMOOTH SELl 
I, 610 ... N. K.hll 

TAKING A RISK 
TIIIt It No. 11 of 12 ..... t .. I.I ••• rtle .... 

An You P1I.yIog II Too .... t 
The old adale "nothlna ~".nluretl . 

nolhIn, ,alned" fa a ,ood. olk ~ur .If 

salelman to remember. The leadlna 
producen were not afraid 10 take rilkl, 
many of which paid orr. They were and 
are ventureaome. 

It's eal)' to play It .. fe. In thLa way 
you attain a nice level of mediocrity. 
Your children may not be able to at. 
tend colleae or you won't get that Ber. 
muda vacaUon, but you wllJ be ufe. 
Too many welmen leek thl. way out. 
The pity 11 that tbia I •• upposed to be a 
dynamic profeulon. Our whole econ. 
omy literally move. on .a1elmanlhlp. 

The "nfe" aale.man rarely if ever 
breaks new around In hi. territory. He 
never aoe. after the reaJiy bl. ticket 
If It mean. .. criflcln. any time from 
his "tried and true" routine. He ia 
fearful of pushln, a new produtt that 
may have ,reat potential. He would 
never dream of correcting a cu.tomer, 
even thoulh the latter would have 
more respect for him. He dread. takln, 
over a new temtory. 

J could '0 on for Jeveral hundred 
pale" Timidity and lack of Ima,lna. 
tion .tlfte thousands of we.men In thl. 
country. There are many of you who 
. hy away at learnln. new sellin, prcr 
cedures de.laned for your own welfare. 
The operative word here fa "new." 
Many salesmen ~ .usplclou. of any
thin, new on the absurd theory that 
the old way is the be.t way. What they 
mean ia that the old way I. the "tafe" 
way. 

TIM Illlhan of _be IUak 
Before we let any further alonl, I 

want to .Irell what I dOll'_ mean when 
I encourage you to take riska. No .. les. 
man .hould expect to adVance himself 
by maklnl eXClII'tl'8ted claim.. mls. 
representlnl the tlroduct, or otherwise 
Iylnl to obtain an order. Such lactlcs do 
not connote rilk, but stupidity. 

The rlslta J ,ullelt are alonr the 
line of Intelllient bualneu practice. Of 
course It may be .. fer to lpend two 
hours with an old and auurred account, 
but aometlmel devote one of those 
houn 10 calIIna un a touah but poten' 
tlally productive prospect. It may be 
.afe to stay with proven sellin. prin. 
clples, but new sellin, Ide .. are being 
developed almost every day. Experi
ment with .ome or tbem. It may be the 
belt thin. you ever did for yourself. 
You can't 10 wronl with a prelC!ntation 
that hal earr.ed &.housand. of doUara 
for you, but ~rhaps a revl.lon of that 
preaentalJt'" could double your present 
Income. The risk here it the lou or 
time and culTt!nt Income while you 
try a neW approach or technique. It 
mar e 't'en fall. But the world 11 built 
on lUeh trial and error. 

The Roman phllosopher Cicero aaJd: 
"A man of eoura,e I. alao full of fallh." 
He meant faith In oneJelf. ThlJ 11 the 
key to succe .. In .alesmanship. If you 
have enouah faith In yourself, you can 
conquer a1L 

If. JIWr; 

The .pirit of adventure 11 what made Some .. leamen are ao faint-hearted 
thia country lreat. And we're only in they won't even take a chance whe~ 
our Infancy compared to European no. they have nothinl to lose. Bart Har
tlo",. There J. much to accomplb h yet man once took over a well·eltobliahed 
L"\ improving our .tandard of IIvlne: territory. He had been told that one 
new product .. convenlenccs and sery. particular c:t1Jtomer, ABC Company, 
Ice. will be a part of our economy for had been buylnl 10 11'0" of the prod. 
years to come. Thl. meana a bonanza uct every call for many years. At h1I 
for the enterprilln, .. leamon. fint call on the ftrm, Bart Introduced 

As the phlloaopher, Schiller, aaid: himself, mechanically ..... rote up the or
"Who dares noU,lne, need. hope for der and departed. 
nothln,.'~ ,..i (Continued on pale -40) 

TtIB MACAIONI IOI'I!'''''. 

S0Hle--people will find 
it hard to believe that 
FI .... EXITRON 
• 
IS this much better! 

• More accuracy through faster response. Greater repeatability 

with new electroniC sensing. No mechanical friction. Sce,le 

mass always balanced • Remote weight adJU'3tment while 

running • Greater speed • Complete ease of maintenance. 

Are you ready to see Flexitron do all 

this? Write Triangle for details on an 
actual demonstration of how and why. 

TRIANGLE 
PACKAGE MACHINERY COMPANY 
ellD4 w. DIVllr.lI)' Avenue, Chlcogo, IIIlnol. 80"35 
T.'.phon_ (312) 88D·0200 
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MefCII. W . .............. \ .) 

Chan, ... t ''''.r 
.., New top manalement takes over at 
Peavey Company Flour Will, and a 

~ half-century active career of one of 
I the industry', best known ml1len come. 

to a close, 
, The new executive vice president of t Peavey Company, takin, charle of it. 

millin, operaUonJ, Is Marroa W. K. 
UieJfeUln,er, 40, who haa lerved bl, 

;~:::;e mt~!:a:n::~~~ b~~~~.ln the 
~ Steppin, .llde nearly 51 yean after 
l be Joined Kin, Mid •• Flour Mill. a. a 
junior clp.rk In August 1914 Is Henry E. 

{Kuehn, who has headed Peavey'. nour 
. operations .Inee July 1963. He haa been r a top mUlln, cmcer in the Peavey or-

,.nimUon for more than two decade •. 
f Altholl,h Kuehn will no lonler serve 
• on the corporate execuUve committee 

1\ at Peavey. he will continue .s a vice 
pre.ld~"lt and member of the board of 

I directors. He also wJl1 complete hi, cur
fent term as tu et vice chairman and di
rector of the Mlllera' ii. tlonal Federa

) tion, the trade olloclotlon of the mUling 
I Indultry. 

Mark Heffelflnger take. on the top 
Job In one of the nation'. major flour 
milltna oraanluUon. at a time of areal 
change in the entire wheat economy of 
the nation. HI. preparallon for thl. 
tuk ha. included grain merchandllln" 
wheat buying, flour latel and sales 
management. 

In 1955 he became a manogement as
sistant in PeaveY'1 Ruu eJl-Mlller Mill
ing Co., and hal been a company officer 
since 1958. 

He has also served os president of 
Coast-Dakota Flour Company, a Peavey 
di. tribuUng l ubsldlary In California. He 
II a director of Peavey Company and 
replaces Kuehn on the executive com
mittee. 

Mark Hell'elflna:er Is a member of 
the MUlen' National Federation'. im
portant committee on Dgrieulture, and 

.. ''' - .. . 
38 

H-.L_ 
thll Jut year Rl'Ved u chairman of 
the tederaUon', durom committee. Re
cently he wu nominated by the In
duatry to Rrve u an Interim director 
of the newly tormed Wheat and Wheat 
Foodt Foundation. 

He I •• director of two other Mln
neapolls bu.lneuet, Great Northern In
IUranee Co. and Fint Southdale Na
tional Bank. He earned football and 
Iwlmm1n, letten at the Unlvenlty of 
M!nneJOta, alter earUer attend!n. Stan
tord Unlvenity. 

He hal Jon. been an active leader 
In the indultry'. Youn. Miner or.ant
uUon. Great-grandlCn of hli company'l 
founder, Frank H. Peavey, he II the 
only one In hll .eneration of tamily 
ownenhlp who hu come up throulh 
the flour mmlna .Ide of th3 operation. 

H.DIY E. Xu.1m 

Durin. Henry Kuehn'l half-century 
of flour millin" tremendoUi chanlel 
have oceurred In thll ba.lc Indu.try. 

The mill Kuehn flnt auoelated with 
wa. at HuUn,., Mlnne.ota, .t111 a 
major location tor the Peavey oraaniu: 
tlon. It wa. known a. the Gardner mill, 
and one of the imporiant brand. ot III 
ownen In the Philadelphia market wu 
Kina Mldal. 

Itl capacity wa. 900 barrel. per day, 
or In today'. terminotolY, 1,800 hun. 
dredweiahll. This compare. with to
day'. dally capacity of Peavey Com
pany Flour MIlIJ of lOme 60,000 cwtl. 

Kuehn Internapttd his work u a 
Roor trader tor the mill on the Minne
apolis Grain Exchanle to serve a year 
In the U.S. Navy In World War I. 

He and W. M. Steinke, with whom he 
.hared many yean of top mllllni man
agement fesponaiblllty, were In.lro. 
mental In felCuinl the Hutln,. mill 
from financial dlfflcultle. broulht on 
by that war. They helped brin. It Into 
the Van Dusen Harrinlton company, 
under the Klnl Midas name. It later 
became ~art of~h!..~eaye)' Companr,,, ,. 

_ ..... 
In 1954 Kuehn became ,eneral man

&ler of Kinl Midas, when Steinke 
moved Into a parallel ... Ignment In 
Ruasell-Mlller MUlln, Co. 

A few yean later, the name Peavey 
Company Flour Mill. was adopted for 
the entire operation, and Kuehn has 
headed It the pa. t two yean. 

Gao ... F .... , Reti ... 
A "S-year career In the flour milling 

Indu.try came to a close July 1 al 
Geora:e Faber retired trom his present 
poaition a. dl.trlct manager, Peavey 
Company Flour Mills, handling Durom 
aale. In the Mldweat. 

The alway. - cheerful mu.taehloed 
man who _tarttd a. an office boy In 
1920 wu honored by his trlends and 
bu.lneu auoelate. in MlnneapoU. June 
4. 

Termed by hll bu.lne .. auoclate. as 
a real lentJeman and a very capable 
stall' representative, Faber 11 known for 
hi. work on education. Be.ldel work
In. closely with the Glenwood School 
for Boy. In Chicago, he enjoy. travel 
and athletlci. Faber and hi. wife, Na
omi, have several time. toured Europe, 
South America and the Orient. 

A native of Mlnnelota, Faber worked 
hi_ way throu,h high school and col
le,e, earnlnl leveral scholanhlp. along 
the way. 

One of his proude. t poueulonl to
day II an engraved lold watch which 
he received al 1 lad of 13 while In 
school at Cha~ ! t a, Minn., from C. K. 
CUrtll, then pre.ldent of Curtis Pub. 
lI.hlng Co. The watch wal an award 
for beln. the champion .. lelman for 
the Baturdar E.eDlag POll In Minne-
IOta. 

In 1961 he reigned over the Univer
Ilty of MinnelDta homecomln, fesllvl. 
tie. as kin,. The royal honon were 
placed on him by the University Alum
ni AuoeJation. Faber has served as 

(Continued. on pale 4.f) 

Ho. W •• 11 ...... 1 N ..... , 
Accoriling to legend, Cicho, 

a lubject of King Frederic 
of Saubin, dreamed of 

discovering a wonderful 
new (\:p\.).-\ that would bear 

h ill "arne. For years he 
~§;l~~~~ stud!' ... ·1 nnd experimented. 
c But beir.re he could preeent 

hi. discovery to the people 
of Saubin a neighboring woman atole his 
recipe, prepared the new food henelf, and 
aerved it to King Frederic. Needl ... to 
.. y, tha king loved it. And 
whan Cicho proteeted 
that tha diah was his 
~nvention, tho king 
replied, It Impoeaible
only Bn Bngal could 
hava givan mankind 
IUch a divine food." 
And ha promptly 
named the new dish Macaroni, from the 
word Macarua, the divine fish. 

An' ••• I~" I ••• n' .ay. that. wenlthy 
nobleman oC Palenno, who loved fine Cood, 
had a marveloualy inventive cook. She 
devised a dish of boiled .trin", of dough, 
covered it with rich 88uce, topped it with 
grated Parmesan cheese, and proudly 
served it to the noble. 

"Cari" or 
liThe darlinp" 
he .houted 
after the fiMlt 
mouthCul
which freely 
translated 
means, "Man, 
this is great!" 
Mter the second 
taste he emphasized his statement exclaim
ing"Ma Cari","Ah, but what darIinp." 
And after the third mouthful hi. enthu
siasm was boundless. liMa earoni!", II Ah, 
but dearest darlings!" he cried-paying a 
supreme tribute li) his cook's wonderCul 
discovery nnd naming the new Cood, both 
in the 88me joyful expresaion. 

-So .. y the legend •. 

The naming of macaroni may have many legends, but there's only one 
name for the highest-quality macaroni flour: King Midas Durum Products 

I'IUOU.IT, ,1965 

PEAVEY COMPANY 
Flour Mills 
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(Continued trom p"e 38) 

The next day he wa. called at hll 
home by hi. Irate supervisor who said 

. , he had received word that the ABC 
~ outfit had purchaaed 100 lrou of the 

~ ::u:~~~0e': :.~~m&:t1:!~r;~y W:I~~ 
;., the ABC finn, the explanation was 
f trultratlnlly simple. "You didn't alk 
~ me It 1 wanted to lncreue my order," 

the purch.alna: a,ent . ald. "Your com. 
petitor did," Don', take any thin, tor 
aranted In lemn •. Chanle I. a part of 
bUIlne .. , and you ahould be alert to 

, this facl 

'/ In Bart's case there wa. no element 
.,of rt. k. He merely had to uk a .Imple 
'\ que.Uon; but It', lurpri.lnl how orten 
Jihl •• tmple quertlon doesn' t ,et uked L by .. Ieamen. They're afraid of rollin, 
.,Mrene walen. 
i "Why take advanlale of hi. ,ood 
, nature'" II what a .. h~.man may tell 
t himself after falUn, to uk • CUJtomer 

l , 

to enlarae hli order. Why indeed I Such 
a man can never hope to be any thine 
more than an order taker. 

, The laleaman who rilkJ Ume and in. 
}come to better hhmelt il followine an 
t aneient pracUce in bUitneY. Your own 

rm takel a . t&able IInancial rilk when 
It experimentJ with new productJ, new 

J methoda, and new .. lei and promotion 
technlquel. It may retool at a toIt of 

, ml1llona to put out a new llne. It ma, 
, carry out a plant expansion proeram 

, runnine Into aun more mUllona. "So 
) what!" you may aay. "My outllt II a 

} mulU-million dollar corporation and 
) they have money to ruk. I don't." 

You would be wron,. Your com. 
t pany Is relatively takin, the .ame 
\ chance you are. Remember, It mUlt 
) torutder it. .tockholdera, emptOYftl 

I , 
! 
I 

• I , 
r 

and creditors when It UlUme. a ruk. 
Actually your linn hu far more at 
Itake than you do. Another point to 
keep In rr.lnd la that your company', 
rllk. olten mean mort! sellin, beneflll 
for you. 

Wa, To Ad"ance 

The bold and enterprising .alelmall 
wUl alway. catch the eye of hi. au· 
perlors. Managers make a point 01 
lookln. for the men who run ahead of 
the pack. These aalesmen belln takln, 
rilk. early In their careers and keep 
on takin, them. They allo are the ones 
who ,et promoted or are liven choice 
terTi loriel. 

Nick Kalb. salea manaler for a hUle 
Mid·Weat appliance manufacturer, teUI 
of one brilht lad who Itooped up an 
order from under the nme. of veleran 

,..-. -" .- -40 

\ , 
~l/e~I1f., ...... w.~p~~>!.. .!!r.n 1!7!!I~.l0f .. _.I!. ,~ <~_}~.. or taklna • 
yean 'to ana, n. " wu dlati1ct. man· . ,amblti Intire. you! . 
a,er then," Nick recalled, "with a force 
of 25 men." 

"We had been anlllni for yean with· 
out sUtceJl to ,et a bi, department 
.tore which was buyinl thousandt or 
doUars worth of merehandlae from our 
competitor. Their appliance buyer wa. 
II firm as the Rock of Gibraltar in re· 
fusln, to even lI.ten to our presenta· 
tlon. One of my freshman salHmen, Ted 
Mamaon, decided one day to ,amble 
with an Idea. He marehed Into the 
appUance buyer'. on'lce and announced: 
'Mr. Spinner, I'm determined to ,et 
an order from you by the end of 
the month. I'm temporarily droppin, 
every thin, else-my other cuatomen, 
pro'pettlne-to work. on a prelentaUon 
for you! 

"The buyer wu dumbfounded," Nkk 
..Id. "But he tinally man.,ed to .. y 
to Ted 'You're 'akin, an awful chan:e, 
youn, man. My answer will prooouly 
be no after you've made your prnenla. 
Uon.' , 

"Ted went ahead anyway," Nick con. 
Unued. "For the next month he ,ave 
up a virtually aaaured Income to re
leareh and prepare a banlUP presen. 
taUon for Spinner. When It wu ready, 
he called for an appointment and wa. 
told to come around the next day. 

''Ted delivered. a muterful presenla. 
Uon," Nick went on. "He knew that de. 
partment store lnalde out and made 
Nch convinc!n, point. that Spinner 
could not help but ,tve him an order 
-and a whoppln, one. That Itore wu 
our cUltomer from then on. And Ted 
tripled the Income he had 100t In that 
month. He took a ,amble and won. 
The .taket ".Iere bi, and he knew it." 

~P ... Oft 

Thill. the ItJnd of tour.,e and coo!. 
headedneu that pay. of! for a .. Ie •• 
man. Even when you're laldn, a beat. 
In" don't be afraid to try IOmethln, 
new or take a chance. When dltcullin, 
rbk, I alway. point to the Immortal 
word. of Mlnhal Foch: "My center It 
livIn, way. my rllhtlt In rt:t~ati situ. 
ation excellent. I ahal! attack." 

A .. Ieaman mould always be on the 
attack. Never be foolhardy, but a well 
calculated. lamble .hould be your meat. 
Nobody in thl' bUlinell ever lot any. 
where without vlalon and darin,. 

Here I, a self tClt to let you ICe if 
you are auffl.clenUy a"renive to take 
a ruk 11 the IltuaUon caU, for It: (You 
mould ,et at Jeut flve ''yes'' alllwen.) 

Y. ND 

S. Do you aometlmel leD a prol. 
peel or c:ualomer that he'l 
wren,! 

•. Do you ever make a realty 
hard .tab at ,etUn, the bl, 
order! 

5. Are you open to new JUlies· 
tions and ide.. in .. lelman· 
ship? 

6. Do you emulate autcenful 
saleaman In your flrm? 

7. Do you avoid ptayinl it lafeT - _ 

I .. IINTS FOI 
YOUI SALiSMIN 

MUll' we. and manqement 
execuUve. Ire orderina reprints 
of t.h1t .riel of artlclu for ctiJ· 
lrtbuUon to their .. Ielmen. Theae 
will be attractively reproduced 
In a • Pile format, three hole 
punched to tit a standard (8~ x 
11) blnde~ac:h reprint wUl In· 
elude the aelf--evaluaUon quI&. 

When orderin, reprint. of the 
VariOUI article. of thl. Jerie., ad· 
dna orden to the Georae N. 
Kahn Company, _Unl Con· 
aultant.a. Sale. Trainln, Division 
- Service Department, Empire 
State BuUdln" New York, N.Y. 
10001. 

Prices are: 
I·' tople. (of ea. art.) &01 eL 

10. •• copie. (of ea. art) S7v..1 eL 
ao.lKI copiel (of ea. art) SOl ea. 
100 or more (of ea. art) 251 ea. 

You may pre·order the enUre 
Jerie .. or II you with, Individual 
artleiu. Each artlde In the .. rie. 
la numbeftd. Ple ... tpedIy Jour 
wllbet by number. 

.0. i Tbe •• 1.=" ... YD. .0. I An You • IlJeaau,t 
110. a Got ~ ww. 

T ... ~ 
Wo. • You·nOla ..... 
Wo. I YOIiI Caa't FIn WIIMU --110. • You An. 000dwW a.s.a. 

_Too 
110. 'Cl.u.. 1110 Iala 
110. • How tD Ie. Up aD later. ... 
110. .-... .. _ ....... 

1I0.10Tlla ~ 
110. 11 Ta1datI • _ 

110. 11 PJarIaI TIIa -. 0-
When orderlna, ple.. menUon 
.... name of th1t pubUcaUon. 1. Do you occuionaUy vary from 

your .. Je. rouUne? ._:. 
. -- .'1 

.! I -.,-. - 1-__________ -:-' 

AUOUST, 196' 
c' 

.; .... ...,-- ......... - ;J" ..... ..." 

NEVER DROPS OFF 
when you specify 
North Dakota Mill and 
Elevator Durum Products 

Start with the world's best durum ... give 
it the advantage of superior laboratory 
and testing facilities • . , mill it with 
up·to-the-minute skl1ls and equipment. This 
Is the way we've built our reputation for 
consistently hlgh-quality durum products for 
leading macaroni manufacturers. And 
that's not all of the story. The world's 
best durum products deserve the best 
service. We make sure your 
order goes out - when you 
asked for it. Isn't it about 
time we got together? 
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COMP.USION SCIIW '01 •• AIIAHTI 
AUTOMATIC PRlSS MACHIHIO ON A SPICIAL LATHI 

• rAl 
M.: 0 , ;;'AIIANTI' C. S., .A. MILANO . L.OO TOICANINt t • TIL. ''',HI (TN liMe' , .... It (T,. IIMll 

.1t4I c..... .. ,.... ........ , UMA .. COIPOUTlOM, 60 ... 4W ;....., .... Y...., N.Y. 

"HAT W ' ·COUNTS 
BRAIBANTI GUARANTEES QUALITY 

• 

MORE TH ... N H ... LF CENTURY OF EXPERIENCE 
IN THE M ... C ... RONI M ... NUF ... CTURING FIELD 
15 THE BEST GU ... RANTEE TH ... T BRAIB ... NTI 
OFFERS TO ITS CUSTOMERS. 
TOD ... Y, IN EVERY CONTINENT, M ... C ... RONI 
IS PRODUCED WITH BRAIB ... NTI EQUIPMENT. 
TOD ... Y, ... LL OVER THE WORLD, THE M ... C ... • 
RONI IS ... PPRECI ... TED - TH ... NKS TO BRAI· 
B ... NTI. 

IChil1.ery and Complete Plarits for the Macaroni Industry 

T 
- 1- ..... 
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WAY BA eK WHEN _ ",~,::~=-.", 'leo 

• • Two important matten tonfronUna 
, the Industry were tarUr. and standardl, 

Editor M. J. Donna noted that there 
; wu no connection betWa!n the two lub· 
I jecta but that a committee of repre
", lentalive manufacturer. vlsitlna Wash
tnlton could handle both mattera at 
the Arne time. 

il. The altitude on tariffs WQI that a 
,ood market had been developed by 
lalr bUllneu tactic. In the United 
'States, and it .hould be retained for 
dome.tlc producers. President Cool· 
1i:l,e had the power to raise or lower 
preHnt rate. fiO per cent to meet any 
emerlenC)'. 
~ Dr. F. C. Blanck, chemist In charae 
~f the Food Control Labonltory, De
partment ot Aaric:u\lure, appeared at 
the macaroni convention and urled 
Indu.try memben to cooperate with a 
~olnt committee In eltabUlhlnl deftn!· 
\Jon. and .tandard. of Identity for 
aUmental')' pa.te., 

• At the convention, ADan Ame. aald 
Cooperative publleity was merely an 
or,anlmtlon problem. "A plan J. 
drawn, memben are advised how to 
Ule It, and lhe money Itartl cominl 
1n _ there I. nothinl that talka like 

;relultl and accompll.hment." 

I 30 V.us Ago 
, • "No one ever made a proftt by IMllllnl 

(
at a lou." But, observed Editor M. J. 
Donna, from maearonl prices quoted 

J there mUit be many who stili dispute 
l that conclullon. 
. • Unfavorable pUblicity was com· 
~ mented upon with the observation that 

.ome wrlten try to be funny at the 
expense of macaroni and IPllhettl, and 
white the Indu.try need. publlclty It 
ahould be the kind that wW bulld 
favorable acceptance rather than that 
which belittles and ridicule •. 

• MU1en were leeklng Injunctiona 
a,alnlt the collection of a proceuin, 
tax on "rain. Macaroni manufacturen 
were advlled that lalel contracts Ihould 
have a claule calling for refund. In 
the event that the Alrlculture Adjult· 
ment Act was declared uncon.litution· 
01 and the proceuin, tax ordered re· 
funded. 
• The New York Journal of Com· 
merte noted many trade abusel as 

. Iharper competition for the consum· 
er'1 fewer dollan widened the fteld for 
lower ,rade macaroni and reduced the 
demand tor hllh quallty producla. 

--L' ... .001 ... 
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10 y..,. Ago 

• V -J Day had come, and after four 
yean of toU, artef and anxiety annl 
were laid down in anticipation of an 
era 01 peace. 
• DUNIm atocka were criticaUy low, 
with the carryover on July 1, 1945 
down to 8,007,000 buahe:1a. The proa· 
pecUve crop of 21,000,000 bUlhela of· 
fered a total aupply of but 311,1100,000 
bUlhell, the Imallest IUpply Iinee the 
drou,ht yean and only about on .. haU 
of the quantlty avallable durin, 1941· 
2·3 HOODS. 

• Doel America eat al It Ihould1 uk· 
ed the American Ma,azine of a panel 
of experts. Seventy·llx per cent AId 
we were better otr than before the war; 
two per cent thoulht we were wone 
oft: fourteen per cent laW no dille .... 
ence; and el,ht per cent were doubUuL 
• The Macaroni Ma,Ic: Cookbook writ· 
ten by Leone Rulled,e Carroll wu put 
In dlltribution by the Glenn G. HOI· 
klnl Compllny. 

10 V .... Ago 

• A felolution wu pUled at the 511t 
Annual Meetln, uri In, manufacturen 
not to \lie wch phruel .. "Low Cal· 
oriel - Hl,h Protein" without lpeciftc: 
and truthful reference to the tolai 
caloric and protein content of a com· 
pleted macaroni dllh .. cuatomarily 
eaten by COnJumen. 
• Some 6.000 ,uelll ate Ipa,hettl dur· 
In, the three·day Macaroni Feltlval at 
DevUI LIke, North Dakota. Chef RI· 
naldo RlblUa of the Omaha Athletic: 
Club aupervlaed the preparation of 
lome 1.800 pounda of 'Pa,betU. 
• ''You've ,ot to know your COlta." 
I8ld Walter M. Baird of Price Water· 
hoUie " Company, at the macaroni 
convention - for tax pUrposel and for 
eft'ectlve admlnlJtnUve control. "Colt 
accountin, can be made an etrectlve 
tool to point up trouble lpoll in your 
ope-ration." 

w..... 1Ic... ..... 
· _'LM 

fOIl ~ Prol" P",Ivlflllr completll 
with 7K: H.P. Motor, like new, ",Mel v.ry 
11"1.. P.O. Box 52352, N.. O,lean" 
Louiliano. 
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ca,o in 1928 to handle .. Ie. of bakery, 
durum ftoun and aemoUna. 

A comment from Lei Swanlon, vice 
prell dent Durum talel, Peavey Com· 
pany Flour MUla, exempUflel the feel
In, that people who have worked with 
him over the yean ahare. ''Oeafle Fa· 
ber, beeaUN of enthualutlc and diU· 
lent hard work, dnervea much of the 
credit for the dominant poIItion our 
company enJOYI today In the macaroni 
and baldnl Indually." 

'00.0, Appol"h G .. II, 
Peavey Company Flour MUll an· 

nounces the appointment of William 
H. Grady to the poaItion or cllatrlct 
salel mana,er, durum productJ, with 
headquarten In Chlca,o, m. Chanl" ot 'OO.OY

(Continued from pale 38) 
Leiter B. Swan.an, vice prelldent. 

prelldent of the auoclaUon for two durum Wei, .. Id that Grady II .. 
tel'll\l and wa. a member of the bcu .. " pladn, Gear,e raber, wbo reUm 
of directors and executive commith: e. July 1 after .5 yean in the flour miD· 
In ChicP,o he wu chairman of U e inI Indu.by. 
Mlnne.ota Chlca,o Alumni club for SwanlOn AId Orady has had exlen· 
lour yean. live tnlnin, and elll:perience In food 

Tranlferred to laic. In 1921, raber'a merchand1l1n,. Befor. joinlna Peavey 
ftnt territory wu southem Minnesota two yean a,o, he wu auoclated with 
and northern Iowa, and later northem Red Owl atom in Mlnneapolll and 
Mlchl,an. He .. ~.I ~,.to.,cw.-"Ch.1caIo. 

. '-... -.,. - ... "'- ... ~ 

Does it REALLY 
Pay to Stretch it? 

Of courle. No bUllnellman worth hili 
monlhly stlpond donlos Ihal II's smarl oco
nomlcl 10 gol Iho moal oul of OVOI}' dollar 
sponl.Bulliko alllhings, II's nol only whal yr.,u 
do, bul how you do It. Gollhe mall oul of OVOI}' 

dollar. sure, but be careful not to Itretch ao 
far Ihal you forgol whal you'ro buying In Iho 
flrsl placo. 

AI USPL wo slrolch dollars -your dollar.-
10 d.llvor .. much .. pOlllblo for OVOI}' dollar 

spent on packaging and advertising materials. 
Bul wo novor loao slghl of Iho facl Ihal our 
cuslomers nood high quailly packaging 10 slay 
ahoad In Iho baUlo of Iho grocel}' aholvo •. This 
Is why we have a satisfied aelectlon of cus· 
tomera who get more and .ell more with pack· 
aging by USPL. 

May wo holp wllh your noxl packaging prob· 
lem? We have offices In 21 cities coast to coast 

and one is near you. 

UNITED STATES PRINTING AND LITHOGRAPH 
DIVISION OF DIAMOND NATIONAL CORPORATION 
EXECUTIVE OFFICE: NEW YORK 17, NEW YORK 

otfIutl AtI.nta • 1IIIImnri • BlVlrl~ Hilli • Bnston • chlc'ln • Clncinn.tI • Clew," 
lind' D.U ... D.lrnll • Loulswlill • Mlhullh •• Mlnnllpa II • H •• Ynrk • Om.h. 
f'tIllld,lphl' • PIUsbllrih • Pnrtl.nd ' S.n rr.nclKn • SIIIII, • St. Lalli •• Tlliu 
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. .Portrait of an Ultimate Consumer! 
. ' 

Here'. a picture of an "elpert" about to teat • 
macaroni product He'. the fellow you want to 
pI .... , lor he is typical 01 the thOlllOl1da o[ con· 
sume .. who are the fina) judges o[ your product'. 
appeal and acceptance. To win blIapproval, you 
.tart with the finest inpedlonta and ... rciIe tho 
utmost care in manulscturin, to Inaure a product 
o[ "hlch you can be proud. 

LIItewile, ".'re proud of the inpodioDts we 
wpply you and tskeovory care to _ that they're 
tho fiDeot mIlIod. Our w .... , \ike YOWl, 11_ 

........ w 

Uled by tho de .... of customer .. tisfactlon your 
macaroni products deliver. 

Let International Quality Durum Products 
help yo~ pI .... yo.,. CUBtomera. 

~!!!'!'I!!!.lfHf!l 
DURUM DIVISION 

,... 'Ci.n.i.I~: .. 1" .... paU .. Min,. ...... 


